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Main Page D ethoca
[naBHa CTpaHuLa

[MocTurHeTe noseyve ¢ Bawuna 6paHa, Do M Ore With
Your Brand!

BaweTo 10ro e CMMBOJ1 HA BCUYKO, C KOETO ce
3dHNMaBd BalUUNAT 6I/I3HeC, N ACHO BU3YaJIHO
N3paxeHne, KoeTo BallnTe KJIIMEHTH
Pa3Mno3HaBaT N HA KOETO MMatT AoBepune — HO
TOBd HE € BCNYKO.

Your logo is a symbol of everything your business stands
for, and a clear visual cue your customers recognize and
trust — but that's not all. e 3
Thanks to collaborations with leading financial .

institutions, we've transformed your logo into a powerful SR i Toffee & Chocolates  s2832 )
tool that gives consumers clarity around what they g Ethoca i Comes

bought and who they bought it from. The goal? Eliminate

transaction confusion, reduce chargebacks, extend brand -

presence, and elevate the customer experience. g T

bnaropsapeHune Ha CbTPYAHNYECTBOTO C
BOAeLWMN DUHAHCOBUN MHCTUTYLUN, HUE
npeBbpHAXMe BaLLUETO JIOFO B MOLLEH
MHCTPYMEHT, KOUTO A,aBa HA nNoTpebutennte
AACHOTAa OKOJ10 TOBA, KOETO Ca Kynuan n oT
KOro ca ro Kynunaun. Kakea e uenta Hu?
EnvMuHMpanTe 06bpKBaHETO NpW 2 EoakowiGow  gmars
Pa3MNO3HaBaHE HA N3BbpPLWEHNETE TPAH3aKU NN, GET STARTED NOW

HamaneTe obeMa Ha Bb3CTAHOBABEHUTE E o e
nopaan ocnopeHn TPaHCAKLMK NaaLLaHmns,
paslmpeTe NPUCbLCTBMETO HA MapKaTa BU U
noaobpeTe KNMEHTCKOTO U3XKUBSABaHE.

)

3anoyHeTe cera
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Main Page
[[naBHa CTpaHuLUa

[MpenocTaBg ACHOTA — KOraTo U KbA,eTo TOBa
e Heobxoanmo

Delivering Clarity — When and Where It's Needed

We're inviting merchants around the world to upload their logos and provide consent for them to be used in the digital banking
applications of a growing number of the world’s leading card issuers (banks, credit unions, etc.). These logos will be linked
with corresponding transactions, adding clear visual cues to help cardholders quickly identify legitimate purchases and avoid
unnecessary disputes.

KaHUM TbprosuuTe no uenmsd CBAT Aa KadaT
CBOWTEe flora v Aa AanaT CBOeTo Ccbrlacme 3a
TAXHOTO MU3MON3BaHEe B MPUIOXKEHUATA 3a
OANTUTATHO BaHKMpaHe, Ha HapacTBaLl, bpon
BOJELLLM CBETOBHM U34aTeNn Ha KapTu (baHKu,
KpeauTHU Cbio3n 1 Ap.). Te3n nora we bvaar
CBbP3aHU CbC CbOTBETHUTE TPAH3aAKLLUMN,
0,00aBANKM ACHA BM3YyasiHA BPb3Ka, 3a Aad
NOMOTrHAT Ha KapToAbpXaTennute 6bp30 Aa
naeHTUdNLMPaT NOKYNKN, KOUTO ca
HanpaBuan 1 Aa n3berHat HEHY>XXHU COpoBe.
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Tpeta CTbnkKa

Main Page
r C Bropa Ctbnka
J1 aB H a TpaH U Ll,a KnneHTUTE NnecHo e

Pa3MO3HAAT CBOUTE

ETo Kak ToBa paboTu BalweTo noro e 6bae NMOKYMKW, KOraTto BUAAT
AOCTBMHO B MO-rONAM BaLLETO 1Or0 A0
\ 6bpon npunoxeHus 3a CbOTBETHUTE TPAH3aKLUW.
Here's How It Works ANTrNnTanHo baHKkupaHe.

Mbpea CTbnka | o 9

[MonbsiHeTe OHNauH

3

dbopMynfapa u Hu Step One Step Two Step Three

NPEAOCTABETE BALIETO 4 Complete the online form and provide Your logo will be made available in a Customers will easily recognize their
7100 B XXENaHUA Gopmar: us with your logo in the requested growing number of digital banking purchases when they see your logo
format. applications. alongside corresponding transactions.
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Main Page
[ NnaBHA CTpaH NLAa YyacTueTo uma ceonTe npeanmcraal

Hamangasa namamumrte

Participation Has Ilts Benefits!

, b

Improve Customer Reduce Fight Extend Your Brand
Experience Chargebacks Friendly Fraud Presence

[MopobpsaBa
KJIMEHTCKOTO
npexunBsaBaHe

Hamansaea BbpHATUTE CyMU

Pa3swunperte npucbCTBNETO
NO OCNOpeHn 3ad9BKNU P P

Ha BallaTa MapkKa
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Main Page
r”aBHa CTpaH " L|.a 3anoyHeTe cera

GET STARTED NOW

With often little to go on but unclear descriptors, cardholders are left questioning the legitimacy of their
purchases and are often forced to contact their bank to dispute unrecognized transactions. That is, until now!

MankoTo Ha/IM4yHa MHpopMaLmna U HeCHUTe 0bsACHeHUs A0cCera Kapalle KapToabpKaTennte Aa ce CbMHABAT B
NerMTMMHOCTTA Ha CBOUTE MOKYMNKKN N YyecTo baxa NpUHyAeHU Aa ce CBbP3BaT C baHKaTa Cu1, 3a A OCNOPAT Hepa3no3HaTuTe
TpaH3akuun. Toea bewwe ao cera!
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Main Pdge [TpeAn Cnen Ethoca Air $655.69.
be3 nora.
[naBHa CTpaHuua

o ACcHWM nora

o SICHUN TbProBCKU MMeHa

BEFORE

- He3abaBHO pa3no3HaBaHe oOT
KapToAbpiKaTesa — N0-MaJiKko

OCMNnopeHn TpaHCaKUNnN U

EAFlight2098 $655.69 > Y:-’L Ethoca Air $655.69 5

OMJiakBaHWNA

* No logos » Clear logos

EAFFLight2098 $655.
be3 nora.

* Unclear merchant descriptors $10047 « Clean merchant names

« Cardholder confusion leads to
. HescHO onmncaHue Ha disputes and chargebacks

* Poor customer experience
damages brand loyalty

* [nstant recognition by
cardholder - fewer disputes and
$1622 ) chargebacks

$28.32 ) hocolates $280.32 )

$16.22 )

TbproBeLa i
P L, « Improved experience — deeper

engagement with merchant
$212.15 ) brand

Ethocasbranch 1924 $85.46 ) $85.46 )

- ObbpkBaHeETO Ha

KingsaiteEHGAZE? $212.145 )

KapToAbpKaTenuTte BOAMU A0 . o

$12.49 )

OocCrnopBaHeé Ha TpaHCaKUNN N
OMNJIAKBHUA KbM baHKU

o JloWwWnAT ONUT HA KNNEeHTa
HaMadJidBa JIOAJTHOCTTAa MY KbM

MapkKaTa
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Mdin Pdge YecTo 3a4aBaHM BLMNPOCHU
[naBHa CTpaHuua

Frequently Asked Questions

We've answered some of the most frequently asked questions about this initiative and compiled them here for you.

Have a question that isn't included? Please email us at

VIEW FAQ

OTFOBOpI/IXMe Ha HAKOWU OT Han-4YeCcTo 3daaBaHUTE BbMPOCN OTHOCHO Tad3l1
MHULLMATUBA U TN CbOpaxmMe TyK 3a Bac. MMaTe BbNPOC, KOUTO He €
BK/IIOYEH? Mons, usnpareTe HU UMenN Ha customerservice@ethoca.com.

BunXxTe yeCcTto 3a4aBaHu BbMNPOCH



mailto:customerservice@ethoca.com
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CTpaHuULUA 3a perncrpaumns
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Reg iStrGtiOn Page [locTUrHeTe noBeye c Bawwnsg bpaHa,
CTpaHuLa 3a perncrpaumns

Do More With Your Brand

. l eT h OCQaQ
Bnaro,u,aple BW, Y€ HN NnomMorarte

0a noaobpum npexmnssaBaHeTO

Ha noTpebutenuTe! . . .
Thank you for helping us improve the customer experience!

To begin the process, please fill out the form below and upload your logo. Once the form has been submitted, you will
receive an email asking to confirm your email address.

For a list of our FAQ's, please click HERE.

3a Aa 3ano4yHeTe npoueca, Mo, nonbaHeTe hopmynapa No-401y U
3a CNMUCbhbKa C YeCTo 3a4aBaHuUTe KayeTe BaweTo noro. Cnep kKato cbopMynﬂpr 6'bﬂ,e U3NnparTeH, ue
BbMPOCK, MONS, HATUCHETE TYK. nonyymTe umenn c Mmonba ga noTebpAUTe UMEnn aapeca cu.




Ethoca
Bcnuykm 3a4AbJIXKUTEJTHU NMOoJ1eTa 3a

Registration Page MapKUpaHM C .
CTpaHMU,a 34 pe A CTpaLI,Mﬂ All mandatory fields are indicated with an *. DAMUTHO Ut

First name * Last name *
CobcTBeHO nme : . - Y daMUIHO MMe Ha noaaTens

Submitter's first name Submitter’'s last name
| CobCTBEHO MMe Ha nop,aTenﬁ«
Email
NMenn agpec Ha pupmaTa Ha nopartens. ‘ Email * Phone number * .
MOﬂﬂ, 06-preTe BHUMAHMeE, ye He ce Submitter's company email address. Please note free email domains are not Business phone number TeﬂerOHeH HOMep

accepted

npuemat 6e3nnaTHn UMenn A0MenHMN. bu3Hec TenecoHeH HoOMep

Nme Ha dupmaTa
«Company name * Legal Name *
I_Iy6f| NMYHO ﬂ,OCT-anO nMme Public facing name Legal entity name I-OpMﬂ-quCKO nme

URL NMe Ha topnanyeckoTo nuue
Yebcant Ha komnaHuaTta. Mons, « URL *
O6'preTe BHMMaHl/le, ye TO|7| Tpﬂ6Ba D.a Company website. Please note this needs to match the email domain

CbOTBETCTBA C AOMeNHa Ha nMmeunna.

['pan,
Ynuua « Street address * City * ﬁ rpaﬂl Ha LLeHTpaaHuA chmc
Head office street address er, street name iead office city

Ajpec Ha LeHTpanHusa opuc (MMme Ha yaunua, Homep)

JbpKaBa/pernoH (AbpxxaBa/permoH Ha« Country/Region (Head office country/region) *
LeHTpanHna opunc)

Please Select v
State/Region (US/Canada Only) *
U.l,aT/perl/IOH (CaMO 3d CALI.I,/KaHaﬂ,a> ﬂ,‘bp)KaBa Head office state/province
NPOBUHLLMA HA LLleHTpaseH ounuc If Applicable
[ToLweHCKn Koa, Zip/Postal Code *
HOU.LEHCKVI KO Ha LLEHTpaﬂeH OCbMC « Head office zip/postal code
MakcumaneH pa3mep Ha noro: <smb.
Attach Company Logo * [Jonyctumu pannosun popmatu: .JPG, . PNG
anKaqETe NOroTo Ha KOMMNaHNATA « Maximum logo size: <5mb. Accepted file types: .JPG, .PNG and .SVG (preferred). The ideal logo file is square aspect ratio.

n .SVG (3a npeanoyntaHe). UaeanHuat dpann
' N3bepeTe dpann/dann He e nbpaH « | Choose file | No file chosen C 10r0 e B KBaAPaTHO CbOTHOLLEHMe.
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Registration Page
CTpaHuLa 3a perncrpaumns

HaTucHeTe TyK, 3a Aa npernegarte ObumTe ycnosmua Ha Mastercard

Click here to review Mastercard's Terms of Use.

(] By clicking this box, you and your company agree to these terms of use, together with
the checked box shall be deemed adopted by you as your signature with respect to these

terms of use. *

For additional instructions or any questions please email customerservice@ethoca.com

KaTo oTMeTHeTe ToBa NoJse, BUe u
BalllaTa KOMMNAaHUA ce cbriacsasare C
ycnoBusATa 3a non3paHe. OTMeTHATOT
noJsie e ce CYMUTa, KaTo NOoCTaBeH OT
Bac nognunc no oTHolweHne Ha
yCJIOBMATA 34 U3MOJI3BAHE.

3a A0NBAHUTENHN MHCTPYKLUUN UK BBMPOCKU, MONSA n3npartete MMenn Ha
N3npawaHe customerservice@ethoca.com
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HeCTO 3a4aBaHU BLMPOCH
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FAQ
HeCTO 3a4aBaH BbNPOCH

YecTo 3a4aBaHN BbNpOCH

@D <thoca

’ Mastercard/Ethoca’s Logo Acquisition Program

Mastercard/Ethoca nporpama 3a noka3BaHe Ha 10ro
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FAQ
HeCTO 3a4aBaH BbNPOCH

Kbae we 6bae nokazaHa MosTa Mapka/MoOeTo
0ro? JloraTa n TbproBCKM Mapku Ha bpaHpoBeTe we 6bAaT CBbP3aHM CbC
CbOTBETHMTE TPAH3AKLMUN B MPUIOXEHUATA 32 ANTUTANHO DaHKMPAHe Ha

yyacTBaLLUTE U3aaTenn Ha KapTu (baHKKN, KpeaUTHU UHCTUTYLUK U Ap.) MO
Lenunsa CBAT.

1. Where will my brand mark/logo be displayed?

Merchant brand marks/logos will be linked to corresponding transactions in the digital banking
applications of participating card issuers (banks, credit unions, etc.) around the world.

The exact location of the logo will vary depending on the design of the financial institution’s

application. But typically, it will be immediately beside a purchase in the cardholder’s list of
transactions.

TOYHOTO MeCTOMNON0XEHME HA JIOrOTO LLLe Bapupa B 3aBUCMMOCT OT AM3alHa Ha
3aABJIeHMeTO Ha pUHAHCOBATA MHCTUTYLMA. HO 0bMKHOBEHO TOBaA Lie bbae
HenocpeaCcTBEHO A0 NOKYMNKaTa B CNMCbKA C TPAH3aKLUM HA KapToAbpXaTens.
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FAQ

HeCTO 3a4aBaH BbNPOCH

Konko ue Mu CTpyBsa ToBa?’

\.

* 3.
ToBa pelwieHMe camMo 3a

TpaH3aKLUUU, N3BbPLUEHU C
Mastercard 1 ce oTHacsa?

Kora noroto mu e 6'I>L|,e BNONMO B NMPUNOXEHUATA

3a AUrUTa/IHO baHKMpaHe?

. When will my logo be viewable in digital banking applications?

Are there any costs involved?

There are no costs associated with sharing your brand mark/logo and participating in this »
initiative.

Does this solution work for Mastercard transactions only?

Hama pa3xoamn, cBbp3aHu CbC CNOAENIAHETO HA
MapKaTa/NnoroTo Ha Ballng 6paHa, KakTo 1 3a
y4yaCTUeTo B Ta3n MHULMATMUBA.

No, it covers credit and debit transactions from leading card brands. This includes Mastercard, * He, oTHaca ce A0 BCUYKN TpaHCaKUUWN,
Visa, American Express, Discover and more. V|3B'prL|eHO C erﬂ,l/lTHl/l n ,CI,E6V|TH|/| KapTI/I Ha

BOJeLLM bpaHaoBe KaTo Mastercard, Visa,

American Express, Discover U gpyru.

The availability of your logo in digital banking applications is dependent on solution readiness
with individual financial institutions.

HannymeTo Ha BalleTo /1I0ro B MPUNOXEHNATA
3d ANTNTaJIHO 6aHKl/IpaHe 3dBUCKN OT CTeNeHTa
Hd TOTOBHOCT HA OTAEJIHUTEe CbI/IHaHCOBI/I
MHCTUTYLUUWN.
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FAQ
HeCTO 3a4aBaH BbNPOCH

KakBu Kputepumn Tpabea aa 6baaT cna3eHun, 3a Aa Moxe
N0roTo Mu Aa bvae npueTo?

5. What criteria must be met for my logo to be accepted?

[NpenaneHoTo noro Tpabea Aa obvAa,
MHOIo NoA00HO Ha TOBA OT
npepocrtaBeHmna URL aapec.

9* + The submitted logo should be very similar to that on the URL provided.

* Your email address must use the same domain as the URL provided.

r « The URL provided must be publicly accessible.

BawmnaTt nmenn agpec tpsabea ga

[NpenoctaBeHusaT URL aapec Tpsabea aa 6vae nybnnyHo M3MNON3Ba CbULMA JOMENH KaTo
AOCTbIMEH. npepoctaseHnsa URL agpec.
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FAQ
HeCTO 3a4aBaH BbNPOCH

BcakakbB BUA TbProBuu 1M Morat Aa yvyacTtBar?

&6. Can all types of merchants participate?

CUYKUN TbpProsunm Morat ga y4acrsat B UHUMUNATUBATA.

B
All merchants can take part in this initiative. »

7. Is it restricted to specific regions?

This is a global initiative and there are no regional restrictions.

Nma nu TepuTopuranHmn orpaHnyeHmns?

ToBa e rnobanHa MHUUNATUBA N HAMA PermoHajiHu
orpaHmnyeHunsa.
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FAQ
HeCTO 3a4aBaH BbNPOCH

KakBKM ca non3uTe OoT y4acTueTo?

8. What are the benefits of participating?

Merchants can benefit in several ways. » TbproeuuTe MOraT Aa Ce Bb3M0A3BaAT MO HAKOJIKO HaYMHa

- Improved customer experience
By providing a visual cue for easy purchase recall, you save customers from the frustrating

dispute and chargeback process.

[NoBuLaBaTe BUAMMOCTTA U pa3no3HaBaeMoCcTTa Ha MapKaTa/

Monobpasate noTpebutenckoro  Increased brand presence/impressions JIOrOTO Ha Bawmng bpaHa,. Te e ce BUXAAT, KOraTo KINEeHTUTe BU
N3XXNBABAHE Ha BaLLNTE KNNEHTH, Your brand mark/logo will be viewed whenever your customers review their online npernexaar CBouTe OHJIANH N3BJIEYEHNSA.
yBeJiMyaBaTe AOBEPMETO U UM statements.

crecTaBaTe U3HEPBALWLMUTE

onnakeaHusa n 6pos Ha ocnopeHn -+ Fewer incidents of friendly fraud

3a9BKW. Ethoca/Aite Group research indicates that 25% of friendly fraud is caused by simple
transaction confusion. By including your brand mark/logo, you give customers a clear visual
cue that demonstrates who the merchant is — eliminating confusion and

stopping friendly fraud.

+ A reduction in chargebacks
With fewer disputes and incidents of friendly fraud, you’'ll enjoy fewer costly chargebacks.

NlMo-mManko cnyvyau Ha hanwmnem 3a8BKK 3a n3MamMun. IacneaBaHmnaTa Ha
Ethoca/Aite Group noka3eaT, Ye 25% OT 3ad9BKUTe 3a U3MaMu ca
NMPUYNHEHN OT OOBPKBAHE B NPOC/AeAABAHETO HA TPaH3aKLUnTe.
BknoyBanKku BallaTa Mapka/noro, BMe AaBaTe Ha KJIMEeHTUTe ACHA
BM3yaJiHA Bpb3Ka C Tbproeeua, Npun KOUTO € U3BbPLUEHO MJallaHeTo,
‘ npeMaxBanku o6bpKBAHETO U CNUPANKKN haNnLNBUTE 3a89BKU 32 USMAMMN.

HamanseaHe Ha 6pos ocnopeHun TpaHcaLumm u hanmnem
3a8BKM 3a U3MamMu, bnarogapeHune Ha KOeTo Lie ce pajBaTe
Ha MO-MaJIKO CKbMW Bb3CTAHOBABAHUA HA NMaaLllaHUS.
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FAQ Nma nn orpaHnyeHunsa 3a BuaoBeTe iora, KOUMTO Morar Aa

UecTo 3a4aBaHU BbNPOCU PrAT MInpaTENM?

9. Are there restrictions on the types of logos that can be submitted?
JloroTtaTta He Tpsabsa aa
BKJIIOUBAT CbAbpPXKaHUeE,
KOeTo e 0buaHo,

Logos should not include content that is offensive, insensitive, upsetting, intended to disqust or
in exceptionally poor taste. Examples include:

ObuaHO, AUCKPUMUHALMOHHO UK

YyBCTBUTEJTHO, L _ : :

pa3CcTpoBaLLO - Defamatory, discriminatory, or mean-spirited content, including references or commentary NOABEXAALO CbABPKAHNE,
, . : . . : . o BKJTHYUTENTHO NpenpaTKkn nnun

npeaHa3HauyeHo 4a OTBPaTH about religion, race, sexual orientation, gender, national/ethnic origin, or other targeted groups. penp

KOMEHTApM KbM penunruns, paca,

» Logos which contain realistic portrayals of people or animals being killed, maimed, tortured, CeéKCyaJiHa OpueHTauuna, non,
or abused, or content that encourages violence. HaluWOHaNeH UIN eTHUYeCKN

npousxoa v Apyru.
: : : : Jlora c OTKpUTO CeKCyaJsIHO NUNu
* Logos which contain overtly sexual or pornographic material.
NOPHOrpadCKn CbAbpPXKAHUE.

NN C U3KJTIOYNTENHO ol
BKYC. [IpMepuTe BKIIOYBAT:

Jlora, KOUTO CbAbPXKAT
peaMCcCTUYHU n30bpaxeHuns Ha
MBbPTBU, OCaKaTeHU, N3MDbYBAHU
U MaNTpeTUupaHun xopa uimn
XXUBOTHW, NN CbC CbAbPXKaHUeE,
KOeTO HaCbp4yaBa Hacunue.

+ Logos which contain inflammatory religious commentary or inaccurate or misleading
quotations of religious texts.

Jlora, KounTto CbAbPXKaT HEAONMYCTUMU KOMEHTAPU C
PenNrnmo3eH XapakKrtep ninm HETOYH U noasexaawm unTatT
OT PeJINfTMO3HN TEKCTOBE.
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FAQ
HeCTO 3a4aBaH BbNPOCH

Kon nma npasomMolLuns aa oaob6pu n3non3BaHeTo Ha 10roTo
Ha KOMMaHMATA Mu?’

CaMo COBCTBEHUKBT UK 10. Who has the authority to approve the use of our company’s logo?

YNBJIHOMOLWEHO OT Hero 34 ToBa JinLe . ) ) ) . ) .
MMaT NpaBo Aa paspewiat ' Only the owner or authorized licensor of the entire right, title, and interest in the brand

M3MOA3BAHETO Ha JSIOFOTO B Tasu mark/logo has the right to authorize its use in this initiative. If unsure — and where applicable —
MHULMATNBA. AKO He CTe CUFYPH U please refer to your legal or marketing departments for guidance.

Aanuv aa oaobpuTte nosi3BaHeToO Ha
BALUETO /10Iro, MmoJii, O6'pr€Te ce KbM
BaAlWWWNTE NPaBHU NN MAPKETNHIOBU
OTAeNN 3a YKa3aHuA.

11. What format does the brand mark/logo need to be in?

The acceptable formats are JPG, SVG and PNG. Other file formats will be rejected.

KakbB TpabBa Aa e popmMaThT HA MapkKaTa/noroTo?

Jonyctumnte dopmatu ca: JPG, SVG n PNG. Apyru
hannoBu popmaT LLe 6bAAT OTXBBLPJIEHMN.
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FAQ
HeCTO 3a4aBaH BbNPOCH

KakBO e orpaHuMYeHneTo npu pasMepa Ha MapKaTta/noroTo
Ha bpaHAaa?

12. What is the size limit for the brand mark/logo?

The file size must be less than SMB. » PasmepsT Ha danna Tpabsa aa 6bae No-manbk oT SMB.

13. How do | update my logo in the future?

Head to the online form, fill in the information (as before) and upload the updated logo. We will

ensure that it replaces your previous submission.
Kak Mora aa Kaya npoMeHeHO CU JIoroTo?

[MonbnHeTe HDOPMUMATA B OHIANH popmMynsapa (KaKTo Npu
NbPBOTO KAYBAHE) M KayeTe aKTyaln3npaHoTo noro. Hue

rapaHTMpame, ye TO LLLe 3aMeCTN TOBA, KOETO CTe U3NpaTuau
npeau.
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YcnoBuda 3a Non3BaHe
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YcnoBuA 3a nNoa3BaHe Ha MUKPOCANT

Mons, npoyeTeTe Te3n yCN0BMA 3a nNon3saHe (,yCs10BUA 3a NO1I3BaHe") BHUMATENHO npeau
n3non3BaHe Ha niaTdopmarta Ha MUKpocaunT (,nnatdhopmaTa”). 3a 4,06pPO U NBJHOLEHHO
pa3rne)xjaaHe Ha Bb3MOXHOCTTA 3a A0CTbN 1 AobpaTa cteneH Ha paboTa, KOUTO Ce OCUrypsaBar,
nnatgopmaTta NnpeaocTaBs Bb3MOXHOCT 3a mastercard 3a NMULLEH3MPAHe HA TbPrOBCKU MapKn/noro u
nojslyyaBaHe Ha HeobxoaMMUTe cbriacus 3a Noao0bpsaBaHe HA NoTpebuTenckaTa NPO3pPAYHOCT U
nognomaraHe MMHUMU3NPAHETO HAa Bb3MOXXHOCTTA 3a U3BbPLUIBAHE HAa U3MaMK B eKOCUcTemara. Ypes
M3BbPLUIBAHE HA A0CTbN A0 nnaTdopmara, Bue (a) ce cbrnacsaBaTte U ce obBbp3aTe C HACTOALLUTE
yC/I0BUA 3a Non3BaHe; un (b) aeknapuparte, Ye umaTe 3aKOHOBOTO NMPaBO A,a CK/oYBaTe A,0roBOPU U CTe
MbJIHOJIETEH Crope ], 3aKOHOA,aTeNCTBOTO HA AbprKaBaTa, B KOATO nNpebupaBaTte (Han-manko Ha 18
rOANHN B NOBeYeTO AbPXKABU). AKO NpuemMaTe HaCToALMUTEe YC/IOBUA 3a MON3BAaHE OT MMEeTO Ha
APYXeCTBO UNU APYrO PUANYECKO NNLLe, BUe AeKnapupaTte n rapaHTupaTe, ye CcTe yNnb/IHOMOLULEHU U
3aKOHHO MOXKeTe Aa nNpeacTtaBnaBare Te3u nmua. AKO He ce cbriacuTte C Te3n yC/10BUA 3a NO3BaHe, He
MO)KeTe Aa u3nonsparte naatdpopmarta. B HacToawmTe ycnosma 3a non3BaHe nog, ,,Bne” ce uma
npeaBua BaCc 1 BaWeTo APYXKeCTBO (,Tbproeeu”) nnu ropnanvyecko nuue, a nog ,Hue" mnm ,Hac"
O3HayaBa mastercard international incorporated n Herosute dpunnanu (,mastercard").

Perncrpauusa
[pn pernctpayns e Nnoayymte MMenn 3a NOoTBbPXKAeHMe 3a Lennte Ha npoBepkKaTta. Tpabea aa

OTroBOpuUTE HA TO3U NMMEeWNn B PaMKNTE HA onpeanesieHnTe CpoKoBe MJin aKayHTbT BU Le 61>,£|,e U3TPUT
OT CUCTEMATA.
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TbproBeubT NpeaocTaBsd Ha Mastercard orpaHuyeH, Hen3KaYnNTeNeH, be3pb3Me3geH, NoAJNLEH3NPYEM, NNLLEHS 3a
TepuTopunATa Ha LUenmna CBAT 3a nepuoga Ha Cpoka 3a NoKa3sBaHe Ha /Ioroto (MapKnUTe) Ha TbproseLa (KaKTO e onpeneneHo
no-gony): (1) Ha CbOTBEeTHUTE U3aaTesin Ha KaPpTU B CbOTBETHUTE KAPTOABbPXKATEJNICKU eNIeKTPOHHU U3BevyeHuUs,
npeaoCcTaBeHU OHMANH AN B PAMKUTE HA NPUIOXKeHMe 3a baHKMpPAHe Ha KapToAbpXKaTeN, KAKTO U Ha LM poBUTE pa3nmncku,
NpenoCTaBEHU OT n3aaTennute Ha KapToabpxatenute; (,JinLeH3smpaHata ynotpeba"). EAMHCTBEHO C Len Aa ce npeaoCcTaBu
Bb3MOXHOCT 34 YNpaXXHABaHe HAa NNLEeH3MpaHaTa ynoTpeba, Mastercard wie nma Nnpaso Aa npeaocTtaBs NoAJNLLEH3UN HA
Noroto (MapKuTe) Ha TbproseLa Ha y4yacTBaLLUTE N3a4aTeNN Ha KAPTU U / AW A0CTAaBYMLN HA YCNYIN HA TaKMBA n3aatenu
(,YNnbnHOMOLLEHU NoaauLeH3ononyyatenn"). NMpenoctaBaHeTo Ha CyO/IULLEH3MM Ce OCBLLLECTBABA NO pa3yMHa NnpeLeHKa Ha
Mastercard, npu ycioBue ye: (a) BCUYKK yNnoTpebun Ha Noroto (MapkmuTe) Ha Tbproeeua OT YMb/IHOMOLLLEHU
noAJinLLleH3onosiydyatenu we 6sLaaT orpaHuyeHun 4,0 nnueH3mpaHaTta ynotpeba n B CbOTBETCTBUE C YC/IOBMATA HA HACTOALLLOTO
cnopa3ymeHue; n (6) Mastercard HOCY OTFTOBOPHOCT 3a AeNCTBUATA UM be34enCcTBMATA HA YMb/IHOMOLLLEH U
noanunueH3onony4vyartesn, KoMto npeacraBndaBaT HapylueHMe Ha HAKOe OT YC/ZIOBMATA HA HACTOALWOTO cnopa3yMeHue.
TbproeeubT NOTBbPXKAABA, Ye Mastercard MMa NpPaBoTO Aa NOKa3Ba 1Oroto (MapKuTe) Ha Tbproeeua Ha yyacTBauiuTe
n3gaTtenun, ynbJIHOMOLWEHN NpeacTaBUTeNn Ha u3gatenmte n / nnn ANPEKTHO Ha KapToabpxatenuTte uype3 APl nnun apyr
[OrOBOpPEH MEeTOo/, C y4acTBaLWUTEe n3aaTenm C Lena noaobpssaHe Ha KIMEHTCKUA ONUT Ha KapToabpXKaTens, oOCUrypsaBanku
NPO3pPAYHOCT HAa KapToabprKaTensa , yaoBNeTBOPABaHE HA 3anNUTBAHUA HA KapToabpXaTtena n / unun pascneBaHe Ha
OCMNOPEHUN TPAH3aKLMKN C KapTN (KOETO MOXe Aa BKJOYBA pa3cienBaHe Aann naeHtuduumpaHata TpaH3akumsa e buna
M3MAMHA MU He NN pa3pellaBaHe Ha CNop C KapToAabp)KaTtend). ToBa MOXe Aa Cce peann3snpa ypes eleKTPoHHa
KOMYHUKaLWA, BKJIIOYNUTENTHO, be3 orpaHnyeHune, ype3 nokasBaHe Ha CbXpaHeHOTOo (UTe) noro (MapkKn) Ha TbproeeL,a Ha
yyacTBaALLLUTE n3aaTenn u / Uan KapToabpKXaTenn ANpeKTHO ype3 API, ype3 BCAKO BaHKOBO NMpuUIoXKeHune, n3Nosi3BaHo OT
yyacTBalLMA n3aarten, He3aBUCUMO AaM OHNAWH N / UV Ype3 NPUIoXKeHue 3a MObUNHO baHKMpaHe ian Apyr MeToA,

M3MNON3BaH OT yYyacCTBALLUTE n3aaTenn B MOMOLL, HA TeEXHUTE KapToAabpxXaTenn (He3aBMCcMMo Aa/1M cera CbL,eCcTByBaT UK ca
Cb34aLeHu B bbaeLe).
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BbB BCEKM Clydyan NOKa3bT MOXe Aa bbae peanmsnpaH ANpPeKTHO oT Mastercard KbM yyacTBalmMa U3aartes, ynbJIHOMOLWEH
npeacTaBuTen Ha n3aatensa u / unn KapToabpxKatens nin KoCBeHO OT eAUH UK nNoBeye oTOPU3NpaHN A0CTaBYNLLMA HA
ycnyru Ha Mastercard nnu Ha Tvproseua. TeproeeusbT Lie NpeaoCcTaBu IOroTo (MAapKUTe) Ha Tbproeeua Ha Mastercard BbB
bopMmaT, nocoyeH oT Mastercard. TbproeeubT Ce 3a4b/KaBa Aa NPeaocTaBm Ha Mastercard NnocneaAHOTO/HaN-aKTyasHOTO
noro (MapkKmn) Ha TbproBsevLa U CBOeBpeMeHHO Aa npeaoctasn Ha Mastercard akTyanusmpaHaTta Bepcus, B C/iydyam ye ce
N3MEHW, NMpe3 LLesina CPoK Ha cnopa3syMeHuneTo. Mastercard npu3HaBa, Ye TbpropeubT € coO6CTBEHMK HA JToroTo (MapKuTe)
Ha Tbproeeua 1 BCUYKM CBbP3AHUN C TAX NedeKTU K penyTaLma, a BCAKO n3non3saHe Ha Jloroto (Mapkute) Ha Tbproeeua u
BCAKAKBU eeKkTn 1 penyraunsd, HaTpynaHu oT TaX, we 6baaT B nosi3a eANHCTBEHO Ha TbhproeeL,a. TbpropeubT 3aABABA, Ye
JIOrOTO HA TbproBeua, U3NbLJHEeHNETO Ha 3a4bJ/IKeHMATA MY NO HAaCTOoALWMUTE YCN0BMA 3a NON3BaHE U yNpPaXHABAHETO OT
Mastercard Ha nnuUeH3a, NpeaoCTaBeH Cbr1aCHO Klay3aTa Ha HACTOALWOTO CNopa3yMeHMe, He HapyllaBaT npaeaTa Ha
MHTeNleKTyalHA COOCTBEHOCT Ha TpeTn CTPaHU. TbproBeLubT AeKaapupa u rapaHTMpa, 4e e 3KNYnTeneH CobCTBeHUK UIn
YNbJIHOMOLULEH NNLUEeH304aTeNn HAa BCUUYKM NMpPaBa BbPXY IOroTo (MAapKUTe) Ha Tbproeeua, 1 Ye nMma npaso Aa npenocTtasu
NINLLEeH3a CbIMMAaCHO HacCcToALWNTe YCnoBuMA 3a non3eaHe. ,Jloro (Mapku) Ha Tbproeeua” o3HavyaBa BCAKO /100, M3N0Q13BAHO OT
TbproBeL,a BbB Bpb3Ka C €XXeAHEeBHUTE onepaL.Mm Ha Tbproepeua nu Koeto Moxe aa b6bae naeHTnhbuLmMpaHo oT
KapToabpXartena v e npeaoctaBeHo OT Ibproeeua Ha Mastercard B CbOTBETCTBME C HACTOALWLMNTE YCNOBMA 3a NOI3BAHeE.
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[TonnTKa 3a NOBEePUTENHOCT

Mastercard npuM3HaBa BaXXHOCTTA HA 3aYMTAHETO Ha NOBEePUTE/IHOCTTA Ha Te3un, KouTo n3non3ear lNnatdpopmara n pewar aa
ce Bb3MOJI3BAT OT NporpamMmnTte n nHdopmaumnaTa, npeanaraHu ype3 Hes. [NobanHOTO U3BeCTME 32 MOBEPUTESTHOCT HaA
Mastercard (CBbpP3aHO NO-A0/Y) NpeaoCcTaBsa Nperae Ha ToOBa, KOETO MOXeTe /la OYaKBaTe, KOraTto ce perucrpupare B
HAKOS OT HalUKUTe NporpaMmum unm npocto pasrnezaate MNnatdbopmaTa. Pa3nmuHum nnm no-noapobHu npasuna we bvaat
NPUNOXNMM 3a ONpeaesieHn CTPaHULUKM B HawaTa naatdopmMa i NnpoaykKTn unmn ycnyru. FnobanHo nssectume 3a
NOBEPUTESTHOCT.

CpoOK 1 npekpaTH

Te3u YcnoBusa 3a NON3BaHe ca B CUNA, A,0KATO He bbaaT NpeKpaTeHu, KakTo e npeaBunaeHo Tyk. Hne Mmoxem ga cnpem
UnKn npekpatum Tasu Mnatdhopma n YcnoBusa 3a nos3BaHe No BCAKO BpeMe, 6e3 npuuymHa uin npeaBapuTesiHo
yBeaOMJIeHMe N MO KaKBATO U Aa e npuymHa. MoxeTe ga npekpaTtuTte HacToAWMTe YCI0BUA 32 U3N013BaHe NO BCAKO
BpeMe, KaTo U3npaTtuTe n3BecTue 3a NpekpaTaBaHe Ha customerservice@ethoca.com € AyMaTta ,npekpariaBaHe"” B
TeMara.

HawwuTe npaBa 3a MHTeNeKTyaslHa CObCTBEHOCT

OcBeH NO OTHOLLUEHWNE Ha NOroTO HA TbProBeL,d, KAKTO € ONUCAHO NO-rope, HWe UK HawunTe punmanm, AocTaBunum, busHec
NApPTHLOPU UIN NNLUEH304aTeNn npurexasamMme 1 3ana3BamMe BCUUYKKU NpaBa, 3arjlaBua U UHTepecun, BKIOYNTETHO BCUYKU
MHTEeNeKTya/IHU npasa 1 npasa Ha cobcTBeHOCT, B [MnaTdopmaTta, Nnpon3BoaHM NpounsBeaeHns Ha npeaxoaHu; (i) HaWwnTe
cuctemu; (iii) Mapknte Mastercard (aeduHmnpaHmn no-gony); (iv) BCUYKK OT3MBU; N (V) LANaTA NOBepuUTenHa nHpopmaums
(pedunHnpaHa no-agony) (3aeaHo ,MmMyuLectBoto Ha Mastercard”) n cu 3ana3Ba BCMYKK nNpaBa Bbpxy Hed. (,Mapku Ha
Mastercard”) o3Ha4YaBa MMeHaTa, TbProBCKUTE MMeHa, TbProBCKUTE MapKU, MapKUTe 3a yCNyru, No3yHruTe, norarta, MMeHaTa
Ha AJOMEWHU UIKU APYrn 3HALWU, CBbP3aHU € Mastercard U CBbP3aHUTE C HEFO APYXeCTBa.
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KoHdbunaeHumnanHa nudpopmawms

MNop, ,KoHbunaeHumnanHa nHbopmauma” ce pasbupa Nnatdhopmata n YcnosuaTta 3a Non3BaHe, BCAKAKBA Apyra MHbopMawms,
CBbp3aHa ¢ MukpocaunTa, KoaTo: (i) HM NpeaocTaBs busHeC NPeaAMMCTBO WK Bb3MOXXHOCT Aa NoJiydnM busHec npeanumMcTBoO
NN Pa3KpPUBAHETO Ha KOATO b1 MOrno Aa HaBpeau Ha HaWwnTe nHtepecu, nnum (ii) Koato e uaun: (a) MapKknpaHa

, MoBeputenHo ", OrpaHunyeHo ", 3anaseHa nHpopmaumnsa "mnn Apyra noaobHa MapKnUpoBka, (6), 3a KOATO ce 3Hae, ye e
noBepuTesHa n KoHpuaeHumnanHa, (B) nosiydeHa npmn ob6CToATENICTBA, HA/larauLM pasyMmHa npeLeHkKa, 4e nHdopmaumata e
KOHMMaeHunanHa. OCBeH No oTHOLWEeHMe HA TbProBCKUTE 10ra, KaKTo € U3PUYHO OMMCAHO B HACTOALLMTE YCNOBMA 3a
non3eaHe, [NoBepuTenHaTta HGOPMALNA € U LiLe OCTaHe Hawa cobCcTBeHOCT. JINLEH3 uau Apyro NpaBo BbPXY NOBepuTenHara
nHpopmMaunsa He ce npeaocTaBs. He moxeTe Aa M3nNon3parte UM pa3kpuBaTe noBeputenHa nHbopmaumsa 6e3 HaleTo
npenBapuTENHO MUCMEHO Cblrlacne, OCBEH HA BalUMUTE CAYXUTENN U NpeacTaBUTENN, CAMO NMPU HEOOXOAMMOCT U
eAVHCTBEHO C ornej peasminpaHe U3NbjJHEHWETO Ha BallNTe 3a4b/IKEHMA NO HACTOALLOTO Cnopa3syMeHumne, KakTo 1 Npwu
yC/IOBME Yye Te3nN CNYXUTeNn N npeacTaBuUTenin ca CKAKYNAN MMCMeHN Cnopa3yMeHna C BaC, Nnpeasuxaalwm noHe colara
3alMTa HA KOHMMAeHUnanHaTa nHopmMaumnsa, npeasuaeHa B HacToAWwMTe YCN0BMA 3a N3M0N3BaHe, KOATO orpaHMyaBa
N3MNON3BAHETO U Pa3KpMBAHETO Ha TakaBa MHGpopmauus. Ta3m paznopenba He npekpaTaBa AeNCTBMETO CU U OCTaBa BainaHa
HEe3aBMCMMO OT NPEKpATABAHETO HAa HAaCTOALWMTE YC/IOBMA 3a NON3BAHE, A0KATO KOHDUAEeHUMaNHa MHPOPMaLLMa ce HaMmnpa
BbB Ballle MPpUTeXaHwue.

ENneKTPOHHU CbObLLLEeHNS

Bune cnpunemarte n ce cbrnacsaparte Aa rnojiyyaBaTe no eJIeKTPOHEH MbT BCUUYKM CbOOLLEHMSA, CNOPA3ZYMEHUSA, LOKYMEHTMH,
n3BecTus n onosectaBaHua (obw,o ,CrobleHna"), KoNTo NpeaocTaBsMe BbB Bpb3Ka C [natdhopmaTa. Hue we Bu
npenoctasum Te3n ChobuweHuns, kato rm nybnunkysame Ha lNnatdopmarta n / unm kato Bu rm nanpatmm no umenn Ha
OCHOBHWA UMeWN aapec, MOCOYEH B HAWLIUTe ba3n JaHHM.
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Obe3weTeHne

Bue obe3uweTaBaTe HAaC U HawuTe punnanm, busHec NaAapTHLOPU, AO0CTABYMLN N JINLLEH304aTENN, KAKTO U HALLW, CbOTBETHO
TeXHU, NpeaACTaBUTENN, CAYXUTENU, CbTPYAHULUN, ANPEKTOPU, hunnanun, HacneaAHNLUU 1 Bb3N0XUTENN, 32 BCUYKUN BPean,
npeTeHLNn, 3arybu, WweTn, MCKoBe, rNobu, HeEYyCTONKKU, pa3xoamn U pa3sHOCKU, BKJIOYUTENHO a4BOKATCKM Bb3HArPaXA,eHNA B
pa3syMeH pa3Mep, pa3xoamn n ekcnepTHu pasxoamn (obuo ,3arybum"), cBbp3aHu UM Bb3HMKHAIMN BbB BPb3Ka C HApYyLLeHMe Ha
HacToALwWMNTe YCNOBUSA 3a NMNOJI3BAHeE.

OrpaHquHme Ha OTTOBOPHOCTTA 3a Bpeau

[Tpn HUKAKBWN OOCTOATENCTBA HME UK HawnTe dunnann, 0CTaBuYULLA, NTULLeH3o0a4aTenn nim buHec NnapTHLOPU HAMA Aa
HOCUM A0rOBOpPHA NN Ae/IMKTHA OTFOBOPHOCT 3a KAKBUTO U Aa e BpeAWu, BKNIUYNUTENTHO NPeKn, KOCBeHU, HaKa3aTeslHU, KaTo,
be3 n3bposBaHeTO Aa e n3yepnaTesiHo, UMYLLLeCTBEHW Bpeaun, NPonyCcHAaTN NOA3u, NponycHaTa nevyanoba, 3aryba Ha AaHHu,
b6e3 3HayeHue oT hopmMaTa Ha BUHATA (BKAKOUYUTENTHO rpyba HeEOPEXXHOCT N YMUCDHA), NPUYNHEHN BCeACTBUE MU NO NOBOA,
BALLETO M3Moa3BaHe Ha niaTdopmara, 4OPU U B C/ydan Ye HMe Wian Te CMe pa3nonaraim ¢ MHbopmMaLumnsa 3a Bb3MOXHOCTTA OT
NpUYMHABAHE Ha NOA0OHN Bpeaun. He3aBncmMmMo ot npeaxoaHOTO U3peyeHue, B ciydyam ye 6bae yCTAaHOBEHO, Ye HOCUM
OTrOBOPHOCT, pa3MepbT HAa OTFOBOPHOCTTA HN KbM BAaC HE3ABUCUMO OT OCHOBaHMETO HAMA Aa HaaBuwasa $ 50 000. Mons,
nMmaunTe NnpeaBua, 4e NPUIoOXMMOTO NMPABO MOXe Aa He NO3B0JIABA OrPaHNYeHME NN OTKA3 OT OTFOBOPHOCT 3a NPUYMNHEHU
BpeAu, Nopaan KoeTo HacTodAlwaTa pa3nopenba Moxe Aa He ce npunara cnpsamo Bac.
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[TpnnoXxnumo npaBo

HacTtoAawmnTe YCNOBMA 32 NON3BAHE Le Ce perynupar, TbJIKyBaT U NpunaraTt N3KJIK4YNTeNHO B CbOTBETCTBUE CbC
3aKoHOAaTencTBoTo Ha Lllata Hio Mopk, CheanHeHUTe aMeprKaHCKU WaTH, KaTo MPUHLUMNKUTE 3a KOM3UA Ha NPaBHU HOPMY
He ce npunarart. Bcuukun cbaebHu aena, A.eNCTBUA UK NPOU3BOACTBA, MPOU3THUYALLN OT UKW BbB BPpb3Ka C HACTOALLLUTE
YcnoBus 3a non3BaHe, We bbaat 3aBeseHn/MHUULMMpanHmn B United States District Court of the Southern District of New
York nnn New York Supreme Court for the County of Westchester.

Pa3Hu

LisnoTo cnopa3symeHumne. OCBEH KAaKTO € NpeABUAEHO TYK, HACTOALLLUTE YCNOBUSA 3a NO3BaHe CbCTaBAABAT LANOTO
cnopa3syMeHune Mexay Bac U Hac, OTHACALLO ce A0 TeXHUA npeaMeT; Npu ycaoBue obaye, ye HAKOU pasnopendbun Ha Te3u
Ycnosus 3a non3saHe morat Aa 6baaT 3aMeHeHU OT U3PUYHO 0b603HAYEHU NPABHU CLOOLWEHNS NN YCNOBUSA, HAMUPALLN Ce Ha
onpeaeneHu ctpaHuum B Nnatdopmarta. Te3m YcnoBus 3a Non3BaHe U BCAKAKBU CBbP3aHU AOKYMEHTW MoraT Aa 6baat
NPUeTn B eNleKTpoHHaA popMa (Hanp. Ype3 eneKTpOHEH UK APYr HAYMH 32 AEMOHCTPUPAHE HA Cbracue) 1 BalleTo
npueMaHe Le ce cymTa 3a 0bBbP3BALLO MeXAY Bac U Hac. HUTO BMe, HUTO HUe Le ocnopBaMe BaJIMAHOCTTA UK
N3NBJHAEMOCTTA Ha Te31 YC/I0BMA 3a MOJ13BaHE U BCAKAKBU CBbP3aHUN AOKYMEHTW, BKJIKOUYNUTETHO CbMNaCcHO NPUNOXNUMN
paznopenbu 3a uamammu, nopaaun dakrta, ye ca b6UNM NpueTn Uam NOANUCaHN NO eNeKTPOHEH NbT. ENeKTpPoHHO
noAAbpXXaHUTe 3anncKu, Bb3NPOn3BeAeHN Ha XapTUEH HOCUTeN, NpeacTasnaBaT busHec 3anncuM U UMaT CbllLlaTa BaIUAHOCT
KaToO BCUYKWN APYrn obLLONpU3HATKU BU3HEC 3anmcu.

Bb3naraHe. NMpaBaTa 1 3a4b/XKeHNATA, Cb34a4€HN C HACTOALWMTE YCNOBMUA 3a NON3BaHe, He MoraT Aa bbaaTt npexBbprsHu bes
npenBapuTeNHOTO MUCMEHO cbracne Ha Mastercard. Bcko TBbpAeHUe Uamn Bb3naraHe B HapylLleHue Ha ropeun3n0XeHOoTOo
uLe 6bae HeBasIMAHO.
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Cna3BaHe Ha NpUNoXNUMUTE 3aKOHU. [10o BCAKO BpeMe Le cna3BaTe BCUYKM 3aKOHU U pa3nopeadbun, NpuaoXxmnMmMm 3a BalleTo
n3nos3BaHe Ha niaTdhopMaTa, BKIUYNUTETHO BCUYKU NPOBUHLMANHN, perMoHanHun, deaepasHu, WATCKU, MECTHU NpaBuna,
Hapenbu, perynaTtopHu HACOKU, AUPEKTUBU U NPABUTENCTBEHUN U3UCKBAHUS.

[lpaBeH npouec n perynatopu. HezaBncumo oT KOATO 1 Aa e gpyra pasnopenba Ha HacToALLMTE YCNOBMA 3a NON3BaHE, Hue
MOXeM, be3 npeaunssecTue, Aa NpeaocTaBUM Ha BCEKU perynaTopeH opraH wiun Apyr AbpXaBeH opraH, YyyXxaectpaHeH uiu
BbTpelleH, MHdopmMaLuma 3a BalleTo U3nona3saHe Ha lNnatdopmara.

OTKa3. HeBb3MOXHOCTTA UM 3abaBAHETO HU Aa YNPaAXXHUM UM NPUIOXKUM KaKBUTO U Aa buno npasa unm pasnopenbu ot
HacToALWMTE YC/I0BMUSA 3a NOJI3BAHE WK NpaBa CbM1aCHO NPUIOXKUMOTO 3aKOHOA,AaTe/ICTBO He NpeAcTaBiaBaT OTKa3 OT Te3n
pa3nopenbu unmn npaea UaM KakBaTo n Aa buno apyra pasnopenba nnm npasa Cbr1acHO Te3u YCN0BUA 3a NON3BaHeE.
BannaHOCT. YCnoBuATa U rapaHLmMuTe, CbAbPXKALLM Ce B T€3M YC/I0BUSA 32 NON3BaHE, KOUTO MO CBOETO €CTeCTBO U KOHTEKCT ca
npeAHa3Ha4YeHU ga ocTaHaT Ba/IMAHN NPU NMPeKPATABAHETO HA HACTOALLUTE YC/IOBMA 3a NON3BaHe, e oCTaHaT BaJInaHU
He3aBMCMUMO OT TOBA NMpeKpaTABaHE.

E3nk. Te3n YcnoBusa 3a non3BaHe ca NpeaoCTaBeHN HA aHMTMNCKN €3UK U BepCUNTE HA Te3M YC10BMSA 3a NON3BaHe Ha
aHMTMUCKKU 31K Ca BANMUAHW, U3MBAHUMWN N 3a4BJIKUTENHN. 3a Balle yleCHEHMEe MOXEM Aa BU NpeaoCTaBUM NPeBO, KOUTO
He € Ha aHMMUNCKN e31K. Bcaka TakaBa BepCuA Ha aHMIMNCKN 31K € CaMO 3a CrpaBKa.
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