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1. UEJST 1 OBXBAT HA TMPUHLIMINTE

1. PURPOSE AND SCOPE OF THE REGULATION

(1) (u3m. ¢ YC pewenne N2 160 oT paTa
24.06.2025)

bavka OCK AL  (,baHkata”)  Hacbpuapa
APYXEeCTBaTa, MEHNOXbPUTE U CIYXUTENUTE OT
lpynata Ha baHka ACK aktvBHO Oa w3nonseart
couvianHuTe Meguy, 3a da  nonynspusmpar
MeCTHaTa, HauyoHanHata ¥ MexayHapoaHaTta
penyTaums Ha baHkata 1M Aa KOMyHWUKMpAT CbC
CbLLECTBYBALLM V1 ObIELIM KIIVEHTU, CTYXUTENN U
ApYyrv  KKOYOBM  napTHbopw. [lod  TepmumHa
,coumanHy meann” (0606LeHO NoHATUE) cneaBa
[a ce pasdupat yebcaToBe, HaYanHN CTPaHNLM
U NPUNOXeHWs, KoUTo ce oKycupaT Bbpxy
KOMYHVKaUusTa, B3aMMOJENCTBMETO B paMKUTE
Ha [pynata, CNoAensHeTo Ha CbAbpXaHue W
CbTPYAHUYECTBOTO.

Korato ce 13non3ear OTFOBOPHO, COUMANHUTE
Meaun NpefocTaBaT ePekTVBEH MHCTPYMEHT 3a
nonynspusnpaHe Ha baHkata 1 3a cnogensHe Ha
HOBVHW 1 MHdOpMaUMs 3a baHkata 1 HelHuTe
NPOAYKTU U YCNyTU.

Lenta wa [lpuHumnnute e pa onpenenar
N3NCKBAHMATA 3@ WU3MOM3BaHE Ha COOCTBEHUTE
coumanHn MeaurHv nnathopmm Ha baHka ACK u
[la ynecHV nNpo3payHaTta, eAnHHa 1 cbobpaseHa C
OpaHda KoMyHukaumsa Ha badkata. MpuHumnuTe
ca NpUNoXMMK 38 MEHNOXbPU N CNYXUTENN Ha
baHkaTta, KOWTO KOHTpOMMpaT OTroBapsAT 3a
ynpaBneHVeTo Ha odunumanHuTe nnathopmm 3a
couvianHn mMeaum Ha baHkata unu odpuumanHo
npencrasnasat banka [1CK B coupnanHute meann.

B pombnHeHve, MNpuHUMnUTE vMat 3a Len Aa
[aaTt HaCoKM Ha CIYXWTENNTE 3a U3MN0J3BaHe Ha
CanToBe 3a coumanHn Meguu, He3aBUCMMO Oanu
3a npodecoHanHn WM IVYHK  LEeNn, Kato
3alUmMTaBa penyraumata KakTo Ha CryXmnTesns, Taka
M Ha baHkaTta, 6paHpoa Ha baHka OTI n baHka
JCK.

MpyHUMNMTE NPefoCcTaBaT HACOKM HA BCUYKN
ciyxutenu Ha [pynata Ha baxka [CK 3a

(1) (amended with MB decision 160 dated
24.06.2025)

DSK Bank AD (‘the ‘Bank’) encourages the
organisations, managers and employees of DSK
Banking Group to use social media actively in
order to promote the Bank's local, national and
international reputation and to communicate with
existing and future clients, employees and other
key players. Social media is a collective term for
websites, home pages and applications that focus
on communication, community-based
interaction, content sharing and collaboration.

When used responsibly, social media sites
provide an effective tool to promote the Bank and
to share news and information about the Bank
and its services.

The purpose of the principles is to define the
requirements for using DSK Bank's own social
media platforms and to facilitate DSK Bank’s
transparent, uniform and  brand-conform
communication. The principles are applicable to
DSK Bank's managers and employees who are in
charge of oversee management of DSK Bank's
official social media platforms or officially
represent DSK Bank in social media.

In addition, the principles are intended to give
guidelines to employees for the use of social
media sites whether for professional or private
purposes, whereby it protects the reputation of
both the employee and the Bank, and both the
OTP and DSK brands.

The principles provide guidance to all employees
of DSK Banking Group for the ethical use of social
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ETVNYHOTO M3MOMI3BaHE Ha CoUMANHUTE Megumn C
Len 3alpTta Ha penytaumsata Ha CnyXuUTenute n
Opanpa Ha banka ACK. MNpaBunata, oTHacALWM ce
0O HeyMe noBedeHune B coumanHuTe mMeouu,
obxBaLLaT KakTo NNYHaTa, Taka "
npodecroHanHata KoMyHukaums. Hacrosawmre

Hacroqwmrte npvHUMNX  OaBaT  HacokM  3a
Tb/IKYBAHETO W MPaKTUYECKOTO M3MON3BaHe Ha
pasnopenoute, 3an0XeHN B
CD_CEO_1.15.04.05 01 ETMYHMS KoOekC Ha
banka JCK.

media in order to protect the reputation of the
employees and the Bank and the DSK brand
itself. Rules pertaining to one's behaviour in social
media cover both personal and professional
communication.

The principles provide guidance for the
interpretation and practical use of the principles
set out in CD_CEO 1.15.04.05_01 DSK Bank ‘s
Code of Ethics.

2. NMPHUUM HA  KOMYHUKALIMATA HA
BAHKATA B COUVAJTHUTE MEAUN

2. PRINCIPLES OF THE BANK'S SOCIAL MEDIA
COMMUNICATION

2.1.  EavHHO TpeTvpaHe Ha nnatdopmuTe 3a
coumanHn meagmu, n3non3sanu ot banka JJCK

2.1.  Uniform treatment of the social media
platforms used by DSK Bank

(2) banka [ACK ce ctpemu fa yCTaHOBW eAyHHA
KOMYHUMKaLMs B couVanHuTe  MEeOunHW
nnatpopmun. be3 ogobpeHue, cnyxutenute He
Morar a ce perctpupar ot UMeTo Ha baHka [ICK
M He MoraT da cb3gaeaT nNpodua OT UMETO Ha
baHkata WM HAKOE OT HenHuUTe [ObluepHU
OpYyXecTBa W BbTPELUHN  OpraHn3au/ioOHHN
3BEHa B KOATO M Aa e nnathopma 3a coumantu
MeLuu.

baHkaTa rapaHTMpa, 4Ye HelHUTe COBCTBEHM
couvianHn Meauy ca BWHArM akTyanHu, Kato
PELlOBHO aKTyanumsupa cbabpkaHueto um (noHe
BeOHbX CeIMWYHO), HernpekbcHaTo Moaepupa
KOMeHTapuTe 1 NpefocTaBs  HaBpeMeHHM
OTrOBOPW Ha BbMPOCU U KOMEHTapW.

Bcsiko cbabpaHue, nybankyBaHo B KOSTO U A3 €
couvanHa meguriHa nnatdopma Ha baHka [CK,
Ce cyMTa 3a VHTenekTyanHa CoOCTBEHOCT Ha
baHkarTa.

(2) DSK Bank strives to establish uniform
communication on the Bank's social media
platforms. Without the approval, DSK Bank
employees may not register on behalf of DSK
Bank and may not create a profile on behalf of
DSK Bank or any of its Subsidiaries or internal
organisational units on any social media platform.

DSK Bank ensures that its own social media sites
are constantly up to date by updating the contents
regularly, by continuously moderating comments
and by providing timely replies to questions.

Al contents published on any social media
platform of DSK Bank are considered the
intellectual property of DSK Bank.

2.2. OCHOBHMU W3UCKBAHUA KbM COOCTBEHOTO
CbabpXxaHue Ha baHkarta

2.2. Fundamental requirements of DSK Bank’s
own contents
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(3) Mpw nybnmkyBaHe Ha CbObpXaHne B CaTOBE
B coumanHute meagumn, banka JCK BuHarv B3ema
npeasua, NyonnyHKS XxapakTep 1 CbLLECTBYBAHETO
Ha KOMEHTapuTe 3a Ob/blr NEPUOL OT BPEME.

bankata ce crpemn [Oda ydvactBa B 4ecTHa W
Npo3payHa KOMyHNKaLWS,; CbAbPXAHUETO BMHATN
[a € B CbOTBETCTBME C ETMYHMA KOAEKC, Oa He
HapyLlaBa npaeata Ha JIMYHOCTTE, TbproBCKaTa
1nv 6aHKoBaTa TaliHa 1 TaiHaTa Ha GUHaHCoBMTE
WHCTpYMEHTM 1 [a  He  NpeacTaBnsaBa
NONMNTUYECKU U3ABNEHNS.

CbObpXaHMETO Ha nybnvkaummte BUHarM € B
cboTBETCTBME C OpaHpga Ha banka [ACK un ¢
Hacokmute 3a cbobpxaHue Ha banka OTI,
M3roTBEHM 33 UeNuTe Ha  JenHocTTa B
coumanHuTe Mmegunn.

(3) In publishing any content on its social media
sites, DSK Bank always considers the public
nature and long-term lifecycle of the comments.

DSK Bank strives to engage in fair, honest and
transparent communication; the contents always
comply with the Code of Ethics, they do not
violate personality rights or business secrets and
banking secrecy, and do not constitute political
statements.

The content of the posts is always aligned with
the brand of DSK Bank, logos and brand elements
displayed on the social media platform comply
with the Bank’s Corporate Identity Manual, and all
contents are legitimate.

2.3. Pen 3a n3aBneHus

2.3. Statement order

(4) N3aBneHns oT nmeTo Ha banka ACK morat ga
Ce NpaBaT CamMo OT YMb/IHOMOLLIEHW CITYXXNTENN.

HoBuHW, cBbp3aHn ¢ baHka [CK morat pa ce
CNOMENAT U OT CIYXUTENN, HO Camo Cef, KaTto
HOBVHaTa e kadyeHa B oduvumanHata nnatdpopma
3a coumanHu meoum wunm e nybnukyBaHa
MHbOpMaLMa Mo Temata OT VI3MbAHUTENHOTO
PvkoBoacTBo.

B Kpu3KncHW cnTyaumuy nnn B Ciyyanm Ha cUCTeMEH
npobnem, CBbp3aH C OeHOCTTa Ha [pynarta Ha
banka [ACK, Ha Bcnukn cnyxutenu Ha pynata e
3abpaHeHO [1a NpaBsT KakBUTO U [a € U3SBNEHNS,
BK/TIOUMTENTHO @ OTroBapsT Ha 3anuTBaHug,
NONyYeHN B COUMAnHNTE MELNN.

(4) Declarations on behalf of DSK Bank may only
be issued by authorised employees.

DSK Bank's news may also be shared by
employees but only after the communication on
the official social media platform or publication of
any executive communication.

In crisis situations or in the event of a systemic
problem involving the activity of DSK Group, all
employees of DSK Group are barred from making
any statements, including responding to inquiries
received on social media.

2.4. YnpaBneHne 1 MojepupaHe  Ha
coumanHute MeguiiHM nnatpopmy Ha baHka
IOCK

2.4. Managing and moderating the social media
platforms of DSK Bank

(5) (n3m. ¢ YC peweHne Ne 160 oT pata
24.06.2025)

MpyHuMnuTe,  nybnvkyBaHn  BbB  DeitcOyk
npoduna Ha baHka ACK, ca npunoxumMmn cnpsmo
BCUYKM MOCETUTENN Ha canToBeTe Ha baHka JCK

(5)(amended with MB  decision 160 dated
24.06.2025)

The principles posted on Bank's Facebook profile
is applicable to all visitors of the Bank's social
media sites and are mandatory for all users



file:///C:/Users/furedio/Desktop/FV%20dokumentumok/SM%20policy/OTP_tartalmi%20útmutató_2020.pdf

Vme Ha akta/ Regulation Name: V3BneuyeHve ot MpuHLMNIK 3a M3non3BaHe
Ha coumwanyu meaun / Extract from Principles for the use of Social Media

[ata Ha onobpenue/ Approval date: 24.06.2025

Kopn/ Code:
PL_CEO_1.15_05

Bepcusi/ Version: 02

B COLUMANHUTE Meaun 1 ca 3agb/mKUTEeNHN 3a
BCWYKM MON3BATENMN.

Ekvin Ekun ,KprelnTue, coumnanHi Mpexiu un ye6”,
C noAKkpernata Ha BbHWEH  W3MbJHUTE,
MOHMTOpVPa KOMeHTapuTe, nybnvKyBaHu B
caiToBe 3a CoUManHu MeOun HEemnpekbCHaTo, 3a
[la Ce rapaHTVpa, Y€ HATO eVH OT NOTEHLMAIHO
Bb3HVIKBALLTE MPOOIEMY He OCTaBa HEpELLEH.
Korato B coumanHute mpexu Ha baHka [CK ce
nyonvKyBaT  KOHKPETHW  OM/1akBaHW WM
HEraTVIBHU KOMEHTapW, CIyXUTENUTE ce CTPEMST
[a Npefaaat Bbnpoca Ha KOMMETEHTEH CIyXUTeN
I [la OTTOBOPAT B PasyMeH CPOK.

CbObpXaHMeTO  Ha  JMYHU  CbOOLLEHNS,
nybnvKyBaH1 B CaMTOBETE 3a COLMANHW Meamn
Ha banka [OCK ce cuuta 3a uwHopmaums,
cnofesneHa ot MMeTo Ha baHkara v 3aTosa cne/Ba
[la OTroBapAaT Ha W3WCKBAHWATA, MOCOYEHU B
ETVYHMA KOLOEKC, KakTo Mo OTHOLUEHWE Ha
dopmarta, Taka 1 Mo OTHOLLEHVE Ha TOHa.

The Creative, Content and Web team in support
with external vendor monitors comments posted
on social media sites continuously to make
certain that none of the potentially arising
problems remains unresolved. When specific
complaints or negative comments are posted on
the social media sites of DSK Bank, the delegated
employees strive to pass the issue to a competent
expert and to respond within a reasonable time
limit.

The contents of direct messages sent on the
social media sites of DSK Bank are considered
information disclosed on behalf of DSK Bank;
they comply with the requirements set out in the
Code of Ethics both in terms of form and tone.

2.5. T'prOBCKa KOMYHUKALMA HA NMApTHbOpUTE

2.5. Commercial communication of

intermediaries

(6) banka [ICK obpblia cneypanHo BH1UMaHKe, 3a
[a OCUTypY, Ye MapTHbOpWUTE  3BbPLUBALLM
yciyrm oT - umeto  Ha  badkarta,  cnassat
MpyHUMNUTE 3a 3almMTa Ha noTpebutenute u
pasnopenduTte Ha ETYHNs Kodekc Ha baHkaTta, no
OTHOLLEHVEe Ha BCUYKM MapKeT1HIOBW
mMatepuvanu, CBbp3aHu C NPOAYKTW W YCIyr Ha
pynata Ha baHka [ACK,  BKIOUYATENHO
CbAbPXAHWETO B COLMANHNTE MeOUN.

(6) DSK Bank pays special attention to ensuring
that the partners intermediating its services fully
comply with consumer protection rules and the
provisions of DSK Bank's Code of Ethics in the
case of all marketing materials related to the
products and services of DSK Banking Group,
including social media contents.

2.6. lNapTHbOpCTBa

2.6. Partnerships

(7) Mo columsa HaumH, B CAyYait Ha NapTHbOPCTBA,
Cb3[aZeHn 3a TbproBcku Uenu, badka [OCK
obpblia cneumanHo BHUMaHMe Ha npuiaraHeTo
Ha lMpvHUMNK 3a 3alMTa Ha NoTpebuTenuTe U
pasnopenbdute Ha ETnyHma kogekc Ha banka ACK.
baHkata w3mMckBa OT CBOUTE MApPTHLOPU Aa
mocoyat Mpo3payHo, Ye nybnvKyBaHETO Ha
CbAbPXaHMETO € MoaKpeneHo oT baHkaTta, 1 aa
NpefocTaBaT Npo3payHa, KOpekTHa 1 HaaexXaHa
MHbOpMaLMs 3a NpoOyKTUTE W YCNyrUTe Ha
baHkara.

(7) Likewise, in the case of its partnerships
established for commercial purposes, DSK Bank
pays special attention to enforcing DSK Bank
Principles for consumer protection compliance
and the provisions of DSK Bank’s Code of Ethics.
DSK Bank requires its cooperating partners to
transparently indicate that the publication of the
content was supported by DSK Bank, and to
present an accurate, fair, and credible view of the
products and services of DSK Bank.
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baHkata MOCTOAHHO cnegn M3gBUTE HAa CBOUTE
TbProBCKY MapTHLOPW B COUMANHUTE Meauy, 3a
[a NpoBepy [Januv cnaseat npUHUMNUTE Ha
YeCTHa TbProBcka KOMyHUKaLWs 1 pa3nopenounte
Ha ETmyHma kopekc Ha baHkara.

DSK Bank monitors the social media appearances
of its cooperating partners continuously to verify
that they comply with the principles of fair
commercial communication and the provisions of
DSK Bank’s Code of Ethics and these principles.

3. Yka3aHus 3@ U3Mo/3BaHETO Ha coumanHuite
Meauu ot Ciyxurtennte

3. Guidelines on the use of social media by
employees

3.1. Pa3gensHe Ha NMYHM U NpodecrmoHanHn
MHEHWS

3.1. Separation of personal and professional
opinions

(8) Cnyxutenute morat no CBOe YCMOTpeHVe [a
nocoyar paboTHOTO a1 MACTO WM 3aemMaHarta
nosuums B NpOPUANTE CVi B COLMANHUTE MPEXN.
Axo peluat fna HanpasaTt ToBa, baHka CK ovaksa
OT CyXuTenuTe C1  Ja  rapaHmmpar, 4e
MHpOpMaLMTa € BUHarK TouHa 1 akTyanHa. AKo
NNYHKAT NpodUN Ha CyXMTENs BKIOYBa baHka
OCK vnn gbuiepHo Opyxectso ot [pynata Ha
Banka ACK, cnyxutenat e pnbxeH na Obae
0COOEHO BHMMATeNneH Mo OTHOLWEeHVEe Ha
CbAbPXaAHUETO: BCAKO  JINYHO MHEHWe,
nyenvKaumMs nnm KOMeHTap Ha CyXUTens Moxe
[la OKaxe BMFHME BbpXy penytaumsara Ha baHka
HCK.

baHka [ICK ovakBa OT cBOUTE CRyXuUTenn [Aa
N3MOM3BaT MbPBO NNLE €OMHCTBEHO YNCIO BbB
BCWYKM KOMEHTapy, HanpaseHw B couManHute
MeOuY, Kato Mo TO3W HayuH rokaseart, ue
13pas3daBat IMYHOTO CU MHEHNE.

(8) Employees may, at their discretion, indicate
their workplace and their job in their social media
profiles. If they decide to do so, however, DSK
Bank expects its employees to ensure that the
information is always accurate and up to date. If
the employee’s personal profile includes DSK
Bank or any other member of the DSK Banking
Group, he or she is required to exercise special
caution in respect of the contents: even the
employee’s private opinion, post or comment
may have an impact on the reputation of DSK
Bank.

DSK Bank expects its employees to use first
person singular in any comments made in social
media, thereby indicating that they are expressing
their personal opinion.

3.2. bbaete OTKpUTU U YYTUBW, U3rpaxpavite
conuaHv NpodecuoHanHM OTHOLLIEHUS!

3.2. Be open and polite, build solid professional
relationships

(9) OTHOCHO Ny6AVKaUMK B COUMANHUTE Meauu,
CbbpXaHVWe ¥ MHeHVs OT npodecroHaneH
xapaktep, banka [OCK npenopbyBa Ha BCUYKM
CNyXuTenn [a B3emMar npeasug  ciegHute
acnekTn:
e [lpuabvpxarite ce KbM COOCTBEHATa U
npodecroHanHa obnacT 1 nveTe camo
Mo TEMU, C KOUTO CTe AoOpe 3ano3Hatu
e [locoyete N3TOYHNLUTE o7 7
npoBepsBalite MOBTOPHO BCAKa
vHdOpMauVs, Npean fa s nybnukysate

(9) Inrelation to social media posts, contents, and
opinions of a professional nature, DSK Bank
recommends that all employees consider the
following aspects:

e Stick to your own professional area and
write only about topics that you know
well.

e Specify your sources and double-check
any information before posting it.




Vme Ha akta/ Regulation Name: V3BneuyeHve ot MpuHLMNIK 3a M3non3BaHe
Ha coumwanyu meaun / Extract from Principles for the use of Social Media

[ata Ha onobpenue/ Approval date: 24.06.2025

Kopn/ Code:
PL_CEO_1.15_05

Bepcusi/ Version: 02

e bbaete uectHV; HMKOra He mMpaBeTe
noaBexaaly WM HeBepHU TBbpAEeHNS
3@ OerHOCTTa UNU nocTuXeHusaTa cn B
banka JCK

e AKO CTe crpelunav, He3abaBHO NonpaBeTe
rpeLukarta 1 nocoyeTe CHO KopekumaTta

e bbaete yutmBY; yBaxaBante OvBLUNTE U
HaCToALLTE C1 Konern, paboTofatens cu,
KaKTO 1 MapTHbOPUTE U KOHKYPEHTUTE Ha
banka ACK.

[0 OTHOLUEHVE HA HOBUHW WU CbObpXaHue,
oTHacaww ce go banka ACK nnv gpyr uneH Ha
lpynata Ha banka [OCK, baHkata wu3nckea ot
cyxutenute 1 ga Ce  Bb3gbpxar  OT
nyonukyBaHe Ha rnoBepuTenHa Or3Hec
nHbopmaums, npean odruManHoTo CbobleHne
7l M39BAEHNVE oT VI3MbAHUTENHOTO
PbkoBoacTBO Ha baHkaTa oa 6bae onoBecTeHo.

Korato cnopenste nybnvkaums Ha Apyr CyXuTen
Ha banka [OCK, oOpbliaiite BHUMaHVE Ha
3aUMTAHETO Ha WHTeNekTyanHata COOCTBEHOCT U
TOYHO MOCOYBaHE Ha N3TOYHMKA.

e Be honest; never make misleading or
untrue statements about your activities or
achievements at DSK Bank.

e If you were mistaken, correct the mistake
immediately and indicate the correction
clearly.

e Be polite; respect your former and current
co-workers, your employer, as well as the
partners and competitors of DSK Bank.

In respect of news or contents pertaining to DSK
Bank or any other member of DSK Banking
Group, DSK Bank requires its employees to refrain
from posting confidential business information
before the official or executive communication of
DSK Bank is released.

When sharing the post of another DSK Bank
employee, take special care to respect intellectual
property and to indicate the source precisely.

3.3. bboere orroBopHM — cnassavite EtnyHumg
KoOeKC

3.3. Be responsible — Comply with the Code of
Ethics

(10) Mo Bpeme Ha V3gBUTE CX B COLMANHUTE
mMeouu, cnyxutenute Ha barka [ICK Tpsibea aa ce
Bb3bpXaT OT BCAKakBa KOMYHMKALMS, KOSTO
MOXe [a HaBpeawn Ha penytauuata Ha baHkara.
[opv nMpy nvdHa KOMyHUKaUWs B COUManH1Te
mMeoun, baHkata ovakea CNyXuTenute c1 na ce
ObpxaT Mo HauynH, nogobaeall, 1 OTroBapsill, Ha
eTVYHUTe CTaHdapTV Ha baHkaTa, ocobeHo ako
TAXHaTa MYHOCT UM AOEMHOCTTa UM MOXe [Aa
Obae CBbp3aHa Mo HAKakbB HAuYWH C baHkata nnm
MOXe [ja ro Hanpasy [a V3rexaa Taka, cakall
LEeNCTBaT UK 113passaBar MHEHVEe OT UMETO Ha
baHkaTa.

OCHOBHO, MO OTHOLUEHVE Ha BCAKAa OEWHOCT B
coumanHute meomu, bBanka JACK o6pblua
BHVMMaHMETO Ha CBOMTE  CAYXWUTENN  KbM
CNegHNTe WU3NCKBAHWA, 3anerHann B ETWYHUA
KOAEKC:

(10) During their appearances in social media,
our employees should refrain  from any
communication that may be detrimental to the
Bank's reputation. Even when communicating in
social media as a private individual, the Bank
expects its employees to behave in a manner
befitting and conforming to the Bank’s ethical
standards, especially if their person or their activity
may be connected to the Bank in any way or may
make it appear as though they act or express an
opinion on behalf of the Bank.

Accordingly, in respect of any activity in social
media, DSK Bank wishes to call the attention of
its employees to the following requirements laid
down in the Code of Ethics:
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e YBaxaBamte PenuUrMo3HUTE BAPBAHUS,
HaUMOHAMHNA 1 €THUYECKM MPOU3X0[,
cekcyanHata opveHTauus,
NONTUYECKNTE 7 dunocodpckmte
Bb3rneaV Ha apyrute

e DBb3gbpxaiite ce OT pacuctka ped unm
pey Ha OmMpasa WM crnoaensHe Ha
CbObPXaHNE, HACOYEHO KbM MoAdYyXaaHe
Ha pacM3bM WM OMpasa, Kakto U OT
nyOnunkyBaHe Ha He3akOHHW Martepuanu
WA MaTepuranyi, KOUTO Hacbpyarar Apyru
[1a y4acTBaT B HE3AKOHHW AEVHOCTU

e B coumanHute Meamu ce Bb3ObpxanTte oT
BYNrapHW, YHW3UTENHW, KIEBETHUYECKM
WA OCKBEPHSBALLW  13pa3n U He
nybnvikyBaiite  danwme  3ByKOB WU
BME03annc, KOMTO MOXe [a HaBpeau Ha
penytaumsata Ha Apyrute. OCBeH TOBa
n36areanTe  BCUYKM  OOUOHW  UN
npekaneHo MVYHU KOMeHTapu. Vimante
npeaBua, Yye eldVH KOMeHTap MOXe [a
6bae Bb3MpVET KaTo NpUEMB U AOPU
3abaBeH OT HAKOW 11 HapaHsBaLLL OT Apyru

e OcBeH TOBa Ce Bb3gbpxavte OT
13MON3BaHETO Ha MMeTo Ha baHka [JCK ¢
Len nonynapusnpaHe v nogkpena Ha
NPOLYKT, npobnewm, penUrmo3Ho
ybexneHve, noamTyecka napTus,
KaHOMOAT U T.H.

e Respect the religious beliefs, national and
ethnic origin, sexual orientation, political
and philosophical views of others.

e Refrain from racist or hate speech or the
sharing of contents suitable to incite
racism or hatred, and from the publication
of unlawful materials or materials that
encourage others to engage in unlawful
activities.

e In social media refrain from vulgar,
degrading, defaming, slandering or
desecrating expressions, and do not
publish a false sound or video recording
that is suitable to harm the reputation of
others. Moreover, avoid all hurtful or
overly personal comments. Be aware that
a comment may be perceived as
acceptable or even funny by some and
hurtful by others.

e In addition, refrain from using the name
of DSK Bank in order to promote or
advocate any product, issue, religious
belief, political party, candidate, etc.

3.4. 3awmTete noBepuTenHata MHGopmaums n
pobpara penytaums Ha baHkata

3.4. Protect the Bank's confidential information
and good reputation

(11) (n3m. ¢ YC pewenne Ne 160 oT pata
24.06.2025)

OcHOBHa 3afiaya Ha cnyxuTenuTe Ha baHkata e
BMHArmM Aa ce cbobpassasar ¢ O13HeC nHTepecnte
N penytaunata Ha baHkata. B Tasu Bpb3ka, Te He
moraT pga nybnukyBaT Mo BpemMe  Ha
NpPOPeCcHoHanHN WA JINYHWU  KOMYHUKALLAW,
KakBOTO M [a € CbObpXaHve, CYATaHO 3a
3awmTeHn gaHHm cernacHo RL CEO 1.15.04.13
MNpaBmnata 3a YynpaeneHVe CUTYpHOCTTa Ha
noBepvTenHata uHboOpMauys, Kakto v JInyHu
[aHHW, CbObpXaHne, HapyllaBallo Mpasa,

(11) (amended with MB 160 dated
24.06.2025)

It is a key task of the Bank's employees to
continuously keep in mind the Bank's business
interests and reputation. Accordingly, they may
not publish, either during professional or personal
communications, any information considered
Protected data according  to the
RL_CEO_1.15.04.13 Rules govemning the
security of protected data as well as Personal data,
contents violating rights relating to personality
(confidential,  protected or  contradictory

information on the Bank, information of a private
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CBbP3aHV C MYHOCTTa (NMOBEPUTENHA, 3aLLMTEHA
WA NpoTvBopeurBa MHbopmaums 3a baHkarta,
MHPOPMaLMS OT YacTeH xapakTep 3a KMeHTU Ha
BaHkaTta nnm HactosaLwm nav GMBLLK CTYXUTENN U
MEHVXXbPH).

[lombnHuTenHa nHpopmaums, OTHOCHO 3allMTaTa
Ha noBepuTenHata MHpopMauvs e HanmuyHa B
RL_CEO_1.15.04.13 T[lpaBunara 3a ynpasfieHue
CMIYPHOCTTa Ha NOBepUTENHaTa MHhopmaums.

nature on the Bank’s clients, or current or former
employees and managers).

Additional information regarding Protection of the
Bank’s confidential information is available in the
RL_CEO_1.15.04.13 Rules govemning the
security of protected data.

3.5. Korato ce cbMmHsaBate, nutante!

3.5. When in doubt, ask!

(12) Bcuukm  nybnvkaumm U CbObpXaHuve,
nybnvkyBaH1 B coumanHuTe Meamy, morat [a
O6bOaT  CbXpaHeHY,  pa3npoCTpaHsBaHW LV
3anaseHy KaTo eKpaHHa CHUMKA WA BbB BCEKM
apyr dopmart, He3aBMCMMO OT HACTpOWKMTE 3a
3alliMTa Ha JAaHHWUTE, 13MoN3BaHN OT COOCTBEHKIKA
Ha npoduna.

3a pa 3aWwmTn cBosiTa penyTaums U Bu3Hec
nHTepecy, banka OCK Moxe pa cnemu BCSKO
CbbpXaHve ¥ uHPOpMauys B coumanHuTe
Mpexu, nybnvKyBaHW OT  CAyXUTenuTe Ha
baHkara.

(13) HapywaBaHeTo Ha ETnuHms komekc npw
13M0s3BaHe Ha Nnat$opMK 3a couvanHin Meamn
MOXe [a [oBefe OO0 nocneuuy no TpyLOBOTO
nnn HakasaTefiHOTO 3aKOHOOATENCTBO.
CnofensHeTo Ha CbAbpXaHue Mpuv 13Mon3BaHe
Ha coumanHute Meouy, KOeTO 3acTpallasa
penytaumdara Ha baHkata uav cirypHoctTa Ha
HelHWTe On3HeC onepauuy, WM  Hapyllasa
eTUYHUTE MPUHLMNN U/WUAK € HE3aKOHHO WK
HapylwaBa pasnopeabute WUaK MNOAUTUKUTE Ha
baHkaTa, MOXe [a [oBefde OO ONCUMNAMHAPHU
JENCTBUS.

(12) All posts and contents published in social
media can be retrieved, disseminated, or
preserved either as a screenshot or in any other
format irrespective of the data protection settings
used by the owner of the profile.

To protect its reputation and business interests,
DSK Bank may monitor any social media content
and information posted by the employees of DSK
Bank.

(13) The violation of the Code of Ethics during
the use of social media platforms may result in
consequences under labour law or criminal law.
Any content during the use of social media that
jeopardises DSK Bank's reputation or the security
of its business operations or infringes on the
ethical principles and/or is unlawful or violates the
Bank's regulations or policies may result in
disciplinary action.

2. NOAABPXAHE HA NOKYMEHTA

2. DOCUMENT MAINTENANCE

Bcrukn vickanvs 3a MPOMEHN NN N3MEHEHWNA

TpsibBa Aa ce agpecupar no:

Any requests for changes or amendments have to
be addressed to:

OTroBopHo nuue
Responsible person

OumnTbp Korues/ Dimitar Koychev

M-menn Ha OTroBOpHOTO fiviLe
Responsible person’s Mail

Dimitar.Koychev@dskbank.bg
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OTroBopHO OpraH13auyioHHO
3BEHO-CbCTaButen/
Cobcer BEHVK Ha IOKyMEHTa [vipekums HopmatveHo cbotBeTcTBME,/ Compliance Directorate
Responsible Organizational
Unit — Compiler/ Document
owner
YnpaeneHue lNpaBHo/ Legal Directorate
CbrnacyBam,m_sBeHa [vpekums YnpaeneHve m nopobpseaHe Ha npouecyn/ Process
Consulted Units .
governance and improvement department
MpexopHn pasnopepnou He npunoxwvmo/ not applicable
Transitional provisions
. CbcraButen Ha BepcudTa
Homep Ha Bepcus: B
(CobeTBeHMK Ha MpuunHm 3a
Bepcus c1na oT-ao Opobpsealy,
. T LOKyMEHTa) npvematHe
Version Version: Valid . . Approver
Version compiler Grounds for
number from — to .
(Document Owner) adoption
YC pelueHvie ot |BbBeXnaHe Ha
n H nata M3UCKBaHWS Ha
o 16.07.2025- |~/ PEKA y gpMaTl.'/'BHO 16.07.2024 /  |HviBo Ipyna/
' 24.06.2025 CI;OTCI?{eTC:BI/Ie OMPHANCE | \1B decision Implementing
rectorate from group-level
16.07.2024 requirements
BbBexaaHe Ha
YC peweHne N2 [M31CKBaHMA Ha
160/24.06.2025 |HvBO 'pyna/
o 16.07.2025- [upekumns /ngmalelBHo Py
24062025 cvoteeTcTaLe/ Compliance N '
Directorate MB decision No |Implementing
160/24.06.2025 |group-level
requirements
[Jarta Ha Cneppalua
P AEL M3BbplieH ot | COBCTBEHUK HA JOKYMEHTa el 25
npernen, npernen
o Performed by | Document owner :
Periodic Next review
review date date
He He [uvpekuns HopmatueHo cvoteetcTme/ | He
NpUNOXMMO/ | MPUNOXUMO/ Compliance Directorate NpUNOXMMO/
not applicable | not applicable not applicable

Hacroswoto NpuNoXeHne € Wn3rotBeHo Ha

The present appendix is prepared in Bulgarian

ObArapckm 1 aHIMUNCKK e3KK, Kato B CIyYal Ha
HECbOTBETCTBME,  MPENMYLLECTBO  Lle  uMa
ObArapckunsT TEKCT.

and English language, as in the event of
discrepancies the Bulgarian version shall prevail.
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