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1. UEJST 1 OBXBAT HA TMPUHLIMINTE

1. PURPOSE AND SCOPE OF THE REGULATION

(1) banka [OCK AL (,baHkata”) Hacbpyapa
APYXEeCTBaTa, MEHNOXbPUTE U CIYXUTENUTE OT
lpynata Ha baHka ACK aktvBHO Oa w3nonseart
couvianHuTe Meguy, 3a da  nonynspusmpar
MeCTHaTa, HauyoHanHata ¥ MexayHapoaHaTta
penyTaums Ha baHkata 1M Aa KOMyHWUKMpAT CbC
CbLLECTBYBALLM 1 6bJELLIM KIIUEHTU, CITYXUTENN U
ApYyrv  KKOYoBM  napTHbopw. [lod  TepmumHa
,coumantu megum” (0606LLEHO NOHATUE) CleaBa
[a ce pasdupat yebcaToBe, HaYanHN CTPaHNLM
U NPUNOXeHWs, KoUTo ce oKycupaT Bbpxy
KOMYHVKaUusTa, B3aMMOJENCTBMETO B paMKUTE
Ha [pynata, CNoAensHeTO Ha CbAbpXaHue U
CbTPYAHUYECTBOTO.

Korato ce 13non3ear OTFOBOPHO, COUMANHUTE
Meaun NpefocTaBaT ePekTVBEH MHCTPYMEHT 3a
nonynspusnpaHe Ha baHkata 1 3a cnogensHe Ha
HOBVHW 1 MHdOpMaLMs 3a baHkata 1 HelHuTe
NPOAYKTU U YCNyTU.

Lenta wa [lpuHumnnute e pa onpegenar
N3NCKBAHMATA 3@ WU3MOM3BaHE Ha COOCTBEHUTE
coumanHn MeaurHv nnathopmm Ha baHka ACK u
[la ynecHV nNpo3payHaTta, eAnHHa 1 cbobpaseHa C
OpaHda KoMyHukaumsa Ha badkata. MpuHumnuTe
ca NpUNoXMMK 38 MEHNOXbPU N CNYXUTENN Ha
baHkaTa, KOWTO KOHTpONMpaT OTroBapsAT 3a
ynpaBneHVeTo Ha odunumanHuTe nnathopmm 3a
couvianHn mMeaum Ha baHkata unu odpuumanHo
npencrasnasat banka [1CK B coupnanHute meann.

B ponbnHeHwue, lNpyHuUMnTe Mmat 3a uen na
[anat Hacokn Ha CIyXUTeNnTe 3a M3Mnon3BaHe Ha
CanToBE 3a COLManHy Meamu, He3aBUCMMO Oanm
3a npodecoHanHn WM IVYHK  LEeNn, Kato
3alumMTaBa penyraumsarta Kakto Ha CyXuTeng, Taka
M Ha baHkaTta, 6paHpoa Ha baHka OTI n baHka
JCK.

MpyHUMNTE NPELOCTaBAT HACOKM Ha BCUYKN
cnyxutenu Ha [pynata Ha banka [OCK 3a
€TVNYHOTO WM3MON3BaHe Ha couManHuTe Meaun C
Len 3almTta Ha penytaumsata Ha Chyxutenute v

(1) DSK Bank AD (‘the 'Bank’) encourages the
organisations, managers and employees of DSK
Banking Group to use social media actively in
order to promote the Bank's local, national and
international reputation and to communicate with
existing and future clients, employees and other
key players. Social media is a collective term for
websites, home pages and applications that focus
on communication, community-based
interaction, content sharing and collaboration.

When used responsibly, social media sites
provide an effective tool to promote the Bank and
to share news and information about the Bank
and its services.

The purpose of the principles is to define the
requirements for using DSK Bank's own social
media platforms and to facilitate DSK Bank’s
transparent, uniform and  brand-conform
communication. The principles are applicable to
DSK Bank's managers and employees who are in
charge of oversee management of DSK Bank's
official social media platforms or officially
represent DSK Bank in social media.

In addition, the principles are intended to give
guidelines to employees for the use of social
media sites whether for professional or private
purposes, whereby it protects the reputation of
both the employee and the Bank, and both the
OTP and DSK brands.

The principles provide guidance to all employees
of DSK Banking Group for the ethical use of social
media in order to protect the reputation of the
employees and the Bank and the DSK brand
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Opanpa Ha banka ACK. MNpaBunata, oTHacALWM ce
0O HeyMe noBedeHune B coumanHuTe mMeouu,
obxBaLLaT KakTo NNYHaTa, Taka "
npodecroHanHata KoMyHukaums. Hacrosawmre

Hacroawite nmpuHUMNM  [aBaT  Hacoky  3a
Tb/IKYBAHETO U MPaKTMYECKOTO W3MOs3BaHe Ha
pasnopenouTe, 3an0XeHn B ETMUHMS kogekc Ha
banka ACK.

itself. Rules pertaining to one's behaviour in social
media cover both personal and professional
communication.

The principles provide guidance for the
interpretation and practical use of the principles
set out in DSK Bank ‘s Code of Ethics.

2. NMPHUUIM HA  KOMYHUKALIMATA HA
BAHKATA B COUVAJTHUTE MEOAUN

2. PRINCIPLES OF THE BANK'S SOCIAL MEDIA
COMMUNICATION

2.1.  EavHHO TpeTvpaHe Ha nnatdopmuTe 3a
coumanHn meagmu, n3nonssanu ot banka JJCK

2.1.  Uniform treatment of the social media
platforms used by DSK Bank

(2) banka [ACK ce ctpemu fa yCTaHOBW eAyHHA
KOMYHUMKaLMs B couVanHuTe  MEeOunHW
nnatpopmun. be3 ogobpeHue, cnyxutenute He
Morar a ce pernctpmpar ot UMeTo Ha baxka [ICK
M He mMoraT Aa cb3gaeaT nNpodun OT UMETO Ha
baHkata WM HAKOE OT HENHUTE [OblUepHU
OpYXecTBa W BbTPELUHN  OpraHn3au/iOHHN
3BEHa B KOATO M Aa e nnathopma 3a coumanHu
MeLuu.

baHkaTa rapaHTMpa, 4Ye HelHUTe COBCTBEHM
couvianHn Meauy ca BWHArM akTyanHu, Kato
PELlOBHO aKTyanumsumpa CbabpXaHueTo um (noHe
BeOHbX CeIMWYHO), HernpekbcHaTo Moaepupa
KOMeHTapuTe 1 NpefocTaBs  HaBpeMeHHM
OTrOBOPW Ha BbMPOCU U KOMEHTapW.

Bcsko cbabpaHue, nybankyBaHo B KOSTO U A3 €
couvanHa MeguriHa nnatdopma Ha baHka [CK,
Ce cyMTa 3a VHTenekTyanHa cobCTBEHOCT Ha
baHkarTa.

(2) DSK Bank strives to establish uniform
communication on the Bank's social media
platforms. Without the approval, DSK Bank
employees may not register on behalf of DSK
Bank and may not create a profile on behalf of
DSK Bank or any of its Subsidiaries or internal
organisational units on any social media platform.

DSK Bank ensures that its own social media sites
are constantly up to date by updating the contents
regularly, by continuously moderating comments
and by providing timely replies to questions.

Al contents published on any social media
platform of DSK Bank are considered the
intellectual property of DSK Bank.

2.2. OCHOBHMU W3UCKBAHUA KbM COOCTBEHOTO
CbabpXxaHue Ha baHkarta

2.2. Fundamental requirements of DSK Bank’s
own contents

(3) Mpw nybnmkyBaHe Ha CbObpXaHNe B CaTOBE
B coumanHute meagumn, bardka JCK BuHarv B3ema
npeasua, NyonnyHMS XxapakTep 1 CbLLECTBYBAHETO
Ha KOMEHTapuTe 3a Ob/br NEPUOL OT BPEME.

(3) In publishing any content on its social media
sites, DSK Bank always considers the public
nature and long-term lifecycle of the comments.
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baHkata ce cTpemn [Oa yyactBa B 4YecCTHa W
Npo3payHa KOMyHNKaLWS,; CbAbPXAHUETO BMHATN
[a € B CbOTBETCTBME C ETMYHMA KOAEKC, Oa He
HapyLlaBa npaeata Ha JIMYHOCTTE, TbproBCKaTa
v 6aHKoBaTa TaliHa 1 TaHaTa Ha GUHaHCoBMTE
WHCTpYMEHTW 1 [a  He  NpeacTaBngaBa
NONMNTUYECKU U3ABNEHNA.

CbObpXaHMeTo Ha nybnvkauuute BUHarM e B
cboTBETCTBME C OpaHpga Ha banka [ACK un ¢
Hacokmute 3a cbobpxaHue Ha banka OTI,
M3roTBEHV 33 LenUTe Ha  [JerHocTTa B
couvianHuTe Meauu.

DSK Bank strives to engage in fair, honest and
transparent communication; the contents always
comply with the Code of Ethics, they do not
violate personality rights or business secrets and
banking secrecy, and do not constitute political
statements.

The content of the posts is always aligned with
the brand of DSK Bank, logos and brand elements
displayed on the social media platform comply
with the Bank’s Corporate Identity Manual, and all
contents are legitimate.

2.3. Pen 3a n3aBneHus

2.3. Statement order

(4) N3aBneHns oT nmeTo Ha banka ACK morat ga
Ce NpaBaT CamMo OT YMb/IHOMOLLIEHW CITYXXNTENN.

HoBuHW, cBbp3aHn ¢ baHka [CK morat pa ce
CMOLENAT U OT CYXUTENN, HO Camo Cef, KaTto
HOBVHaTa e kadyeHa B oduvupmanHata nnatdpopma
3a coumanHu meoum wuanm e nybnukyBaHa
MHboOpMaLMa Mo Temara OT VI3MbAHUTENHOTO
PvkoBoacTBO.

B Kpu3KncHW cnTyaumuy nnn B Ciyyanm Ha cUCTeMEH
npobnem, CBbp3aH C OeHOCTTa Ha [pynarta Ha
banka [ACK, Ha Bcnukn cnyxutenu Ha pynata e
3abpaHeHO [1a NpaBsT KakBUTO U [a € U3SBNEHNS,
BK/TIOUMTENTHO @ OTroBapsT Ha 3anuTBaHug,
NONyYeHN B COUMAnHNTE MELNN.

(4) Dedlarations on behalf of DSK Bank may only
be issued by authorised employees.

DSK Bank's news may also be shared by
employees but only after the communication on
the official social media platform or publication of
any executive communication.

In crisis situations or in the event of a systemic
problem involving the activity of DSK Group, all
employees of DSK Group are barred from making
any statements, including responding to inquiries
received on social media.

2.4. YnpasneHne v MoAepvipaHe  Ha
coumanHute MeauiiHu nnatpopmm Ha baHka
IOCK

2.4. Managing and moderating the social media
platforms of DSK Bank

(5) Exun CoumanHu megmu, C NOAKpenata Ha
BbHLUEH V3Mb/HWUTEN, MOHUTOPUPA KOMEHTApUTE,
nyonukyBaHN B CaMTOBE 3a COUMANHU Meaun
HEeMpeKbCHATO, 3a Aa Ce rapaHTNpa, Ye HUTO eVH
OT MOTEHUMANHO Bb3HMKBALLMTE Mpobnemu He
OCTaBa HepelleH. Korato B coumanHute Mpexm
Ha bBanka [CK ce nybnukyBaT KOHKpPeTHU
OMnakBaHs WM  HEratmBHYM  KOMEHTapW,
CNyXuUTeNNTE Ce CTPeMsT [Aa npeaafar Bbrpoca
Ha KOMMETEHTEH CyXWUTen W [a OTrOBOpST B
pasymMeH CpoK.

(5) The Social Media team in support with
external vendor monitors comments posted on
social media sites continuously to make certain
that none of the potentially arising problems
remains unresolved. When specific complaints or
negative comments are posted on the social
media sites of DSK Bank, the delegated
employees strive to pass the issue to a competent
expert and to respond within a reasonable time
limit.
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CbAbpXaHMETO  Ha  NIMYHM  CbOOLLLEHWS,
ny6AnKyBaHN B CATOBETE 3@ COUMANHM Meauu
Ha bBanka [OCK ce cuuta 3a uwHdopmauus,
cnofieneHa ot UMeTo Ha baHkara 1 3aToBa cnefBa
[a OTroBapsT Ha W3MCKBaHWATA, MOCOYEHN B
ETMYHMS  KOLEKC, KakTo MO OTHOLUEeHME Ha
dopmarta, Taka 1 No OTHOLLEHVE Ha TOHa.

The contents of direct messages sent on the
social media sites of DSK Bank are considered
information disclosed on behalf of DSK Bank;
they comply with the requirements set out in the
Code of Ethics both in terms of form and tone.

2.5. T'prOBCKa KOMYHUKALUMA HA NApTHbOpUTE

2.5. Commercial communication of

intermediaries

(6) barka JCK o6pbliia cneumanHo BHUMaHMe, 3a
LA OCUTypY, Ye MapTHbOpUTE  3BbPLUBALLM
yciyrm oT - umeto  Ha  bawdkarta,  cnassat
MpyHUMAWTE 3a 3awmTta Ha notpebutenute u
pasnopenduTte Ha ETyHNs kodekc Ha baHkaTta, no
OTHOLLEHVEe Ha BCUYKMN MapKeT1HIOBW
matepuany, CBbp3aHu C NPOAYKTW W YCIyr Ha
pynata Ha baHka [AOCK,  BKIOUYATENHO
CbAbPXAHWETO B COLMANHNTE MEONN.

(6) DSK Bank pays special attention to ensuring
that the partners intermediating its services fully
comply with consumer protection rules and the
provisions of DSK Bank's Code of Ethics in the
case of all marketing materials related to the
products and services of DSK Banking Group,
including social media contents.

2.6. [NapTHbOpCTBa

2.6. Partnerships

(7) Mo columsa HaunH, B CAyyaii Ha MapTHbOPCTBA,
Cb3[afeHn 3a TbproBcku Uenu, badka [OCK
obpblia cneumanHo BHUMaHWE Ha npuiaraHeTo
Ha lMpvHUMNKM 3a 3alMTa Ha NoTpebuTenuTe U
pasnopenbute Ha ETnuHmsa kopekc Ha banka ACK.
baHkata w3nckBa OT CBOWTE MapTHLOPU [Aa
mocoyat Mpo3payHo, uYe nybnvKyBaHETO Ha
CbObpXaHWETO e noakpeneHo ot baHkata, 1 Ja
NpeaoCTaBaAT npo3payHa, KopekTHa U HaaexaHa
MHbOpMaLMs 3a NpoayKTUTe W YCIyrute Ha
baHkarTa.

baHkata MoCTogHHO cnean U3sgBUTE Ha CBOUTE
TbpProBCKY MapTHbOPW B COLManHUTE Meauy, 3a
Ja npoBepy p[danu Crnassat npuHUMnuUTE Ha
YeCTHa TbProBcka KOMyHUKaLMs 1 pa3nopenounte
Ha ETMYHMA KOoOekc Ha baHkaTa.

(7) Likewise, in the case of its partnerships
established for commercial purposes, DSK Bank
pays special attention to enforcing DSK Bank
Principles for consumer protection compliance
and the provisions of DSK Bank’s Code of Ethics.
DSK Bank requires its cooperating partners to
transparently indicate that the publication of the
content was supported by DSK Bank, and to
present an accurate, fair, and credible view of the
products and services of DSK Bank.

DSK Bank monitors the social media appearances
of its cooperating partners continuously to verify
that they comply with the principles of fair
commercial communication and the provisions of
DSK Bank's Code of Ethics and these principles.

3. YkasaHusi 3@ U3MNO0J3BAHETO Ha couuanHuTe
Meauun ot CIyxXurtennte

3. Guidelines on the use of social media by
employees

3.1. Pa3gensHe Ha NMYHM U NpodecrmoHanHn
MHEHWS

3.1. Separation of personal and professional
opinions

(8) Cnyxutenute morat no CBOe YCMOTpeHve [a
nocoyat paboTHOTO CM MACTO L 3aemMaHata

(8) Employees may, at their discretion, indicate
their workplace and their job in their social media
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no3uums B NpOPUANTE TV B COLMANTHUTE MPEXN.
Ako peluat fa Hanpasat ToBa, baHka [CK ovaksa
OT  CyXuTenuTe C1  Ja  rapaHtmpar, 4e
MHpOpMaLMTa € BUHarK TouHa 1 aktyanHa. AKo
NNYHMAT NpodUN Ha CyXmTeNs BKIOYBa baHka
OCK vnn gbliepHo Opyxectso ot [pynata Ha
Banka [ACK, cnyxuTenar e OnbxeH da Obhe
0COOEHO BHMMATeNeH Mo OTHOLWEHVEe Ha
CbAbPXAHUETO: BCAKO  JIMYHO  MHEHWeE,
nyonvKaums nnm KOMeHTap Ha CIyXUTens Moxe
[la OKaxe BMAHME BbpXy penytaumara Ha baHka
NCK.

baHka [CK ovakBa OT cBOMTE CRyXuTenn Aa
3M0M3BaT MbpPBO NNLE €OMHCTBEHO YMCIIO BbB
BCWYKM KOMEHTapW, HanpaseHw B couManHuTe
MeOuV, Kato Mo TO3W HayuH rokassart, ue
13pas3aBat IMYHOTO CU MHEHNE.

profiles. If they decide to do so, however, DSK
Bank expects its employees to ensure that the
information is always accurate and up to date. If
the employee's personal profile includes DSK
Bank or any other member of the DSK Banking
Group, he or she is required to exercise special
caution in respect of the contents: even the
employee’s private opinion, post or comment
may have an impact on the reputation of DSK
Bank.

DSK Bank expects its employees to use first
person singular in any comments made in social
media, thereby indicating that they are expressing
their personal opinion.

3.2. bbaete OTKpUTU W YUTWBM, M3rpaxpanTte
conuaHu NpodecnoHanHM OTHOLLIEHUS

3.2. Be open and polite, build solid professional
relationships

(9) OTtHOCHO Nyb6nMKaumy B coumanHuTe Meanu,
CbObpXaHMe U MHeHMs OT npodecroHaneH
xapaktep, baHka [OCK npenopbyBa Ha BCUYKN
CYXUTeNM [da B3emaTl npeasup ciefHute
acnekTu:

e [lpyaobpxante ce KbM COOCTBEHaTa Cu
npodecroHanHa obnacT 1 nueTe camo
no Temu, C KOUTO CTe Oobpe 3ano3HaTK

e [locovete N3TOYHULMTE ¢/ n
npoBepaBanTe NMOBTOPHO BCsKa
MHbOpMaLs, Npean na a nyonvikyeare

e bDbaete 4yecCTHM; HWMKOra He npaBeTe
NnoABeXAaly WM HEBEPHU TBbpAEHUS
3a JENHOCTTa WM MOCTUXEHUATa C B
banka ACK

e AKO CTe crpewmnu, He3abaBHO NonpaBeTe
rpeLukara 1 nocoyeTe iCHO KOpeKLmMsaTa

e bbaeTe yuTvBY; yBaxasarite GMBLUUTE U
HaCTOALLTE C1 Konern, paboTofatens cu,
KaKTO M MapTHbOPWUTE 1 KOHKYPEHTUTE Ha
banka ACK.

[0 OTHOLUEHVE Ha HOBUMHW WU CbObpXaHue,
oTHacauww ce go banka OCK nnv gpyr uneH Ha

(9) Inrelation to social media posts, contents, and
opinions of a professional nature, DSK Bank
recommends that all employees consider the
following aspects:

e Stick to your own professional area and
write only about topics that you know
well.

e Specify your sources and double-check
any information before posting it.

e Be honest; never make misleading or
untrue statements about your activities or
achievements at DSK Bank.

e If you were mistaken, correct the mistake
immediately and indicate the correction
clearly.

e Be polite; respect your former and current
co-workers, your employer, as well as the
partners and competitors of DSK Bank.

In respect of news or contents pertaining to DSK
Bank or any other member of DSK Banking
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lpynata Ha banka [OCK, baHkata w3nckea ot
CyXutenute  c1 ga  ce  Bb3gbpxar  oT
nybnvkyBaHe  Ha  noBepuTenHa  Ou3Hec
nHbopmaums, npean odruManHoTo CbobLeHne
nn n3saBneHne oT 3MbHNTENHOTO
PbkoBOACTBO Ha baHkaTa Aa 6bae OMOBECTEHO.

Korato cnopenste nybnvkaums Ha Apyr CyXuTen
Ha banka [OCK, oOpbliaite BHUMaHVE Ha
3aUNTAHETO Ha WHTeNeKTyanHata COOCTBEHOCT U
TOYHO MOCOYBAHE HA U3TOYHMIKA.

Group, DSK Bank requires its employees to refrain
from posting confidential business information
before the official or executive communication of
DSK Bank is released.

When sharing the post of another DSK Bank
employee, take special care to respect intellectual
property and to indicate the source precisely.

3.3. bboere orroBopHM — cnassavite EtnyHumg
KoAeKC

3.3. Be responsible — Comply with the Code of
Ethics

(10) Mo Bpeme Ha M3gBUTE CX B COLMANHUTE
Meaunn, cnyxutennte Ha baHka JCK Tpsibea aa ce
Bb3bpXaT OT BCAKakBa KOMYHMKALMS, KOSTO
MOXe [a HaBpeaun Ha penytaumata Ha baHkara.
Jopv nMpy nvdyHa KOMyHUKaUWs B COUManH1Te
mMeoun, baHkata ovakea CnyXuTenute c1 ga ce
ObpxaT No HauymH, nogobaeall, 1 OTroBapsill, Ha
eTVYHUTe CTaHdapTV Ha baHkaTa, ocobeHo ako
TAXHaTa MYHOCT UM AEMHOCTTa UM MOXe [Aa
6bae CBbp3aHa Mo HAKakbB HauYMH C baHkaTa nnm
MOXe [a ro HanpaBy [a M3rnexzaa taka, cskall
LEeNCTBaT WK 113pas3sBaT MHeHVe OT UMETO Ha
bankara.

OCHOBHO, MO OTHOLLEHVE Ha BCsika AEMHOCT B
counanHute mMeouy, banka [OCK  obpblia
BHMMAHVETO Ha CBOMTE  CIIYXUTENU  KbM
cnefHUTe V3WCKBaHWS, 3anerHan B ETuHWs
KOLEKC:

e YBaxaBanTe PennriosHUTE  BSPBaHWS,
HaUVIOHaNHUS 1 €THUYECKM MPOM3XO[,
cekcyanHata OpVIEHTaLINS,
NONTUYECKUTE " dunocodpckmTe
Bb3rNean Ha Apyrute

e Bb3gbpxalrite ce OT pacvcTka pey Wm
pey Ha oOMpa3a WM crogensHe Ha
CbIbpXaHue, HaCoueHOo KbM noadyxaaHe
Ha pacv3bM WM OMpasa, Kakto U OT
ny6vKyBaHe Ha HE3aKOHHV MaTtepuany
VNV MaTepvianii, KOUTO HaCbpyaBaT apyru
[1a y4acTBaT B HE3aKOHHW AEHOCTY

e B couvanHute Meauv ce Bb3ObpxarTe oT
BY/ITApHY, YHU3WUTENHK, KIEBETHUYECKM

(10) During their appearances in social media,
our employees should refrain  from any
communication that may be detrimental to the
Bank's reputation. Even when communicating in
social media as a private individual, the Bank
expects its employees to behave in a manner
befitting and conforming to the Bank's ethical
standards, especially if their person or their activity
may be connected to the Bank in any way or may
make it appear as though they act or express an
opinion on behalf of the Bank.

Accordingly, in respect of any activity in social
media, DSK Bank wishes to call the attention of
its employees to the following requirements laid
down in the Code of Ethics:

e Respect the religious beliefs, national and
ethnic origin, sexual orientation, political
and philosophical views of others.

e Refrain from racist or hate speech or the
sharing of contents suitable to incite
racism or hatred, and from the publication
of unlawful materials or materials that
encourage others to engage in unlawful
activities.

e In social media refrain from vulgar,
degrading, defaming, slandering or
desecrating expressions, and do not
publish a false sound or video recording
that is suitable to harm the reputation of
others. Moreover, avoid all hurtful or
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WAV OCKBEPHSBALUM  13pa3n U He
nybnvkyBaiite  danwmve  3ByKOB WU
BMOE03annc, KOMTO MOXe [1a HaBpean Ha
penytaumata Ha apyrmte. OCBeH ToBa
n30areaiTe  BCUYKM  OOUOHW UK
npekaneHo fMYHW KOoMeHTapu. Vimarnte
npedBu, Yye eduH KOMeHTap MOXe [a
Obae Bb3MpVET KAaTo NPUEMB UM AOPU
3abaBeH OT HAKOW 11 HapaHsIBaLL, OT Apyru

e OcBeH TOBa Ce Bb3gbpxavte OT
N3MON3BaHETO Ha MMeTo Ha baHka [CK ¢
Len nonynapusvpaHe unm nogkpena Ha
MPOLYKT, npobnewm, pennrMo3Ho
yoexneHve, nonmTuyecka napTus,
KaHaMaaT v T.H.

overly personal comments. Be aware that
a comment may be perceived as
acceptable or even funny by some and
hurtful by others.

e In addition, refrain from using the name
of DSK Bank in order to promote or
advocate any product, issue, religious
belief, political party, candidate, etc.

3.4. 3awmTete noBepuTenHata uHbopmaums u
no6parta penytaums Ha baHkata

3.4. Protect the Bank's confidential information
and good reputation

(11) OcHoBHa 3afaya Ha CayxuTeMTE Ha
baHkaTa e BMHarv Oa ce cbobpassBaT C B13Hec
NHTEpeCcUTe 1 penyTaumara Ha baHkata. B Tasu
BPb3Ka, Te He MoraT Aa nybnnkyeaT no Bpeme Ha
NpodecroHanHn AN JINYHKU  KOMYHUKALLAW,
KakBOTO 1 [a € CbAbpXaHve, CYATaHO 3a
3alMTEHN [aHHW  CbrnacHo [lpaBwunata  3a
ynpaBneHve CUIypHOCTTa Ha MoBepuTesnHaTta
VHPOpMauUVs,  Kakto 1 JIMYHWM  JaHHW,
CbObpXaHue, HapyllaBalllo MpaBa, CBbp3aHW C
nnyHoctTa  (MoBepuTenHa,  3almMTeHa  vam
npoTvBopeuviBa MHpopMauus 3a  baHkarta,
VHPOPMaLVsi OT YacTeH xapakTep 3a KIMeHTU Ha
BaHkaTta nnm HacTosaLwm UK BUBLUM CYXUTENN U
MEHVIKbPW).

[ormbaHuTenHa nHGopmMauys, OTHOCHO 3alliTaTa
Ha MoBepuTenHata MHQOpMauvsi e HalmyHa B
MpaBunata 3a YynpaBneHWe CUrypHoCTTa Ha
noBepuvTenHaTta MHdopmMaLus.

(11) ltis a key task of the Bank's employees to
continuously keep in mind the Bank’s business
interests and reputation. Accordingly, they may
not publish, either during professional or personal
communications, any information considered
Protected data according to the Rules governing
the security of protected data as well as Personal

data, contents violating rights relating to
personality ~ (confidential, ~ protected  or
contradictory  information on  the  Bank,

information of a private nature on the Bank's
clients, or current or former employees and
managers).

Additional information regarding Protection of the
Bank's confidential information is available in the
Rules governing the security of protected data.

3.5. Korato ce cbmHsaBate, nutante!

3.5. When in doubt, ask!

(12) Bcnukm  nybnvkaumm © - CbObpXaHuve,
nyénvkyBaHn B couManHuTe mMeamy, moraTt [a
6bOaT  CbXpaHeHY,  pa3npoCTpaHsiBaHW WM
3anaseHy KaTo ekpaHHa CHMMKa WX BbB BCEKM
apyr dopmart, He3aBUCMMO OT HacTpPOWKWUTE 3a
3allMTa Ha laHHWUTE, 13Mo3BaHK 0T COOCTBEHIKa
Ha npodwuna.

(12) All posts and contents published in social
media can be retrieved, disseminated, or
preserved either as a screenshot or in any other
format irrespective of the data protection settings
used by the owner of the profile.
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3a pa 3awmTn cBosTa penyTaums U OU3HecC
nHtepecy, banka ACK moxe pa cneoy BCAKO
CbbpXaHve ¥ WHPOpMaums B coumanHuTe
Mpexwu, nybnvKyBaHMW OT  CAyYXUTENUTE Ha
baHkara.

(13) HapywaBaHeTo Ha ETVuHMS Kopekc npw
V3Mnon3BaHe Ha NNaTGopmMm 3a CoLmanH Meanm
MOXe [a [oBefe [0 Nocneauum no TpyaoBOTO
nnm HakasaTesiHoTo 3aKOHOAATENCTBO.
CnopensHeTo Ha CbAbpXaHue Npu 13non3saHe
Ha coupanHuTe Meauy, KOEeTO 3acTpallaBa
penyTaumsaTta Ha baHkata wnmM cuMrypHocTTa Ha
HerHWTe OM3HeC onepauuy, WM  HapyLlasa
eTUYHUTE MPUHUMNM W/WAN € HE3aKOHHO WV
HapyllaBa pasnopefoute nUav MNOAUTVKATE Ha
BaHkata, Moxe Ha foBede OO AVCUMMIMHAPHM
LencTBua.

To protect its reputation and business interests,
DSK Bank may monitor any social media content
and information posted by the employees of DSK
Bank.

(13) The violation of the Code of Ethics during
the use of social media platforms may result in
consequences under labour law or criminal law.
Any content during the use of social media that
jeopardises DSK Bank's reputation or the security
of its business operations or infringes on the
ethical principles and/or is unlawful or violates the
Bank's regulations or policies may result in
disciplinary action.

2. NOAABPXAHE HA OKYMEHTA

2. DOCUMENT MAINTENANCE

BCuyYkM 1cKaHWs 3@ MPOMEHW UV U3MEHEHIsE
TpsGBa [ia ce agpecumpar ao:

Any requests for changes or amendments have to
be addressed to:

OtrosopHo nuue
Responsible person

Ovmntep Koryes/ Dimitar Koychev

M-menn Ha OTrOBOpPHOTO nviLe
Responsible person’s Mail

Dimitar.Koychev@dskbank.bg

OTroBOpHO OpraH13auyioHHO
3BEHO-CbCTaButen/
Co6CTBEHUK Ha AOKYMEHTa
Responsible Organizational
Unit — Compiler/ Document
owner

YnpasneHve HopmateHo cboTtBeTcTBre/ Compliance Directorate

Cbrnacysaium 3seHa
Consulted Units

YnpasneHue MNpasHo/ Legal Directorate

[vpekums YnpaeneHne v nonobpsBaHe Ha npouecy/ Process
governance and improvement department

MpexonHu pa3nopenbu
Transitional provisions

He npunoxmmo/ not applicable

Homep Ha Bepcusa: B CbcraButen Ha BepcusiTa
[pyynHKM 3a
Bepcus cuna oT-go (CobctBeHuMK Ha fokymeHTa) | OpobpsiBaly, DYEMaHe
Version Version: Valid | Version compiler Approver P
Grounds for
number from — to (Document Owner) .
adoption
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YC peleHvie  [BbBeXAaHe Ha
VrpaBneHme HODMATUBHO Ne154 ot pata |V3VCKBAHUSA Ha
01 C:(E)T;chrsme/ ngﬂﬂ Iiaice 16.07.2024 /- |fweo Ipyna/
' Directorate P MB decision Implementing
' No.154 from  |group-level
16.07.2024  Jrequirements
Jata Ha Cnepgalua
Hefpolia Ao M3BbpieH oT | CoBCTBEHUK HA AOKYMEHTa iy
npernen, npernen,

o Performed by | Document owner :
Periodic Next review
review date date
He He YnpaeneHne HopwmaTvieHo — cboteTcTBue/ | M€
npunoxmnmo/ | Npunoxmmo/ Compliance Directorate NpUNoX1MMo/

not applicable

not applicable

not applicable

HacToqawoTo nNpuIoXeHve € W3roTBEHO Ha
ObArapckm 1 aHIMUNCKK e3uK, Kato B ClyYal Ha

HECbOTBETCTBYE,

NPeVMYLLLECTBO

6BbArapckmUsaT TEKCT.

e

MMa

The present appendix is prepared in Bulgarian
and English language, as in the event of
discrepancies the Bulgarian version shall prevail.
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