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ANNEX Ne5B: DSK BANK GENERAL PRINCIPLES FOR CONSUMER PROTECTION
COMPLIANCE (EXTRACT)

NMPUJIOXEHUE Ne5b: OCHOBHU NMPUHLUIN 3A 3ALLUTA HA NMOTPEBUTEJIUTE HA
BAHKA ACK (U3BJIEYEHUE)




PbkoBoacTtBoTO Ha banka [ICK ce aHraxmpa cbc
CNa3BaHeTO Ha M3UCKBaHMATA 3a 3awmMTa Ha
notpebutenuTe 1 npaBata Ha notpebutenure.
Cna3BaHeTo Ha OCHOBHUTE MPUHUMNW 3a 3awmTa
Ha noTpebutenuTe cnepBa pa ce pasbupa kato
cnasBaHe Ha obWMTe MPUHUMNM 3a 3aliMTa Ha
notpebutenure, 3aKOHOBUTE pasnopenou,
yKasaHusiTa Ha HaA30pHWTE OpraHy BKJIIOYUTESTHO
peLueHnsTa Ha KOMMNETEHTHUTE OpraHn 3a 3almTa
Ha notpebutenure.

baHkaTta npvnara eguMHHW NPUHLUMNM 3a 3alumTa
Ha noTpebuTennTe BbB BCUYKM 061acTV Ha CBOATA
DEeNHOCT 1 0TYMTa NPOMeHUTE B NoTpebutenckute
HaBMUM U wuHTepecn. baHkata ce cTpemu pa
npenoctaBM  Ha  KAMEHTMTE <A Ugnata
Heob6xoavMma nHpopmaLms 3a CBOUTE NPOAYKTU U
ycnyru, 3a ga morat Te ga usbepar nogxogsuiara
3a TsX ycnyra.

Llenta Ha OCHOBHUTE NpUHUMNM 3a 3alMTa Ha
notpebutenute (,OCHOBHUTE NpuvHUMNM “) e pa
ynecHu crnasBaHeTo Ha 3aAb/keHusTa Ha baHkarTa,
onpepeneHn B 3aKOHOOATeNICTBOTO 3a 3aLumMTa Ha
notpebutenute, pelleHusiTa Ha Hap3opHUTE
OpraH”, Kakto W BbTpPeWHUTe HOPMAaTUBHU
OOKYMeHTU, Aa onpeaenu npoueaypHaTta pamka n
ha npepoctaBa npodecrmoHanHa MomMoly, Ha
cboTBETHUTE 3BeHa B baHkatra. OcHOBHUTE
NPVHUMNM-CbLLO MMaT 3a uen Aa rapaHtupar, ye
BCUYKN CNYXUTENN N MeHUOXbpu Ha baHkaTta
MMaT [CHO pa3bupaHe 3a CbLWHOCTTa Ha
NpUHUMNUTE 3a 3aWmta Ha notpebutenure,
uenute, CBbp3aHMU C OCUrypsiBaHe Ha TAXHOTO

CbOTBETCTBME W TAXHATA 3HAYMMOCT, U ca
3aMo3HaTM C  PUCKOBETE U Bb3MOXHUTE
rnocneacTens OT HeCna3BaHeTo M.

C OCHOBHUTE npyHUMNU ce BbBeX/a
npeaBaputesieH  KOHTPON U HernpekbcHar
MOHUTOPUVHI Ha crna3sBaHeTo Ha
3aKOHOaTesNICTBOTO 3a 3awmTa Ha

notpedutenute. lNpy BbBEXAAHETO HA HOBU
NPOAYKTM W TEXHONIOMMK, TAXHOTO 3HAYUTENTHO
MoamduumpaHe U1  akTyanusupaHe, baHkara
o6pblua cneumManHo BHUMaHME Ha TAXHOTO
HOPMaTUBHOTO CbOTBETCTBME Cbr1acHo
OCHOBHUTE  MpUHUMNM 3@  3awmuTa  Ha
notpebutenure.

YO0BMETBOPEHNETO U [OBEPUETO HA K/INEHTUTE
BMHarMm ca 6unm ocHoBeH npuiopuTeT Ha baHka
OCK v 3aroBa HernpekbCHATOTO Cra3sBaHe Ha

The management of DSK' Bank is committed to
complying with consumer protection and
protecting consumers' rights. By compliance with
the General Principles for consumer protection,
we mean compliance with the general consumer
protection principles, the legal provisions, the
supervisory regulatory expectations, and the
relevant decisions of consumer protection
authorities.

The Bank applies uniform consumer protection
principles in all areas of its activities and takes
into account changes in consumer habits and
interests. The Bank strives to provide its
customers with all the necessary information
regarding its products and services, so that they
can choose the appropriate service for them.

The purpose of the General Principles for
Consumer Protection (the “General Principles ")
is to facilitate the compliance of the Bank's
obligations defined in the consumer protection
legislation, resolutions of the authorities, and the
internal regulations as well, to define the
procedural framework and to provide technical
support to all relevant areas of the Bank. The
General Principles also aim to ensure that all
employees and managers of the Bank have a
clear understanding of the essence of consumer
protection principles, compliance objectives and
their importance, and are aware of the risks of
non-compliance and the possible consequences.

The General Principles implements ex-ante
control and continuous monitoring  of
compliance  with  consumer  protection
legislation. When introducing new products and
technologies, their significant modification and
update, the Bank pays special attention to their
regulatory compliance in accordance with the
consumer protection principles.

The satisfaction and confidence of customers has
always been DSK Bank’s special priority and
accordingly, continuous compliance with
consumer protection principles has been




nNpyHUMNUTE 3a 3alWmMTa Ha noTpebutenute e
WHTErpupaHo B exeaHeBHaTa paboTta Ha baHkara.
banka ACK wuma u3rpageHarta Kyntypa Ha
CbOTBETCTBME, NO3BoMsABawa Ha  baHkarta
edpekTMBHO pa npepnara LWKMPOK CreKTbp OT
NnpoaykTM W yciayrm W [a  YyAaoBneTBopsiBa
¢$rHaHCOBMTE HYXAUN Ha CBOUTE KJIEHTU.

Upe3 KOHTpON Ha MapKeTVHroBaTa AEeVHOCT ce
rapaHT/pa, Ye BCUYKM peklaMHV MaTepuanu u
TbProBCKM CbOobLLeHUs, Ny6nunkyBaHu oT baHkara,
ca fICHA U NpO3payHK, HAaBPEMEHHU M MbJIHU,
cnyxaT 3a npefocTaBsHe Ha u3yepraTesiHa
uHpopmaums Ha KIVMEHTUTE U  ynecHsBaT
B3€MaHeTO0 Ha MpaBWIHO  pelleHne  oT
notpebutenure. BaHkaTta He  Tonepupa
rnoBefeHME OT CTpaHa Ha CBOWTE CIYXUTENU,
MEHUIKbPU UM 6GU3HEC NapTHbOPY, KOETo e
He3aKkOHHO wnuM 6w Morno ga posede Ao
HanaraHe Ha aAMWHUCTPATVBHM CaHKL.

integrated into the Bank’s day-to-day operation.
DSK Bank has established a compliance culture
enabling the Bank to efficiently offer a broad
spectrum of products and services and satisfy the
financial needs of its clients.

The control of marketing activity ensures that all
advertising  materials and  commercial
communications published by the Bank are clear
and fair, timely and complete, serve the provision
of comprehensive information to clients and
facilitate the appropriate consumer decision. The
Bank does not tolerate any conduct on the part
of its employees, managers or business partners
that is unlawful or threatens to result in
administrative sanctions.




