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ANNEX Ne4B: GENERAL PRINCIPLES FOR THE USE OF SOCIAL MEDIA (EXTRACT)

NMPUJTOXEHUE Ne4b: OCHOBHW NPUHLUUIMA 3A U3TMNOJ1I3BBAHE HA COLUUAJTH MEONN
(v3BneueHue)




1. Llen u 06xBat Ha OCHOBHUTE NPUHLUNU

1. General principles for the use of social
media

banka OCK AL (,bankarta”) HacbpuaBa
OpyXecTBaTa, MEHUIKbPUTE U CRYyXUTenurte oT
pynata Ha banka OCK aktmBHO Aa m3nonssat
coumanHiTe Meguu, 3a pa nonynspusMpar
MecCTHaTa, HauMoHanHata 1 MeXAyHapogjHara
penytauusi Ha baHkata U pa KOMyHMKMpaT CbC
CbLLEeCTBYBALLY 1 GbAeLLM KITUEHTH, CITYXUTENN U
Opyrn  kmoyoBn naptHbopu. [op  TepmuHa
Lcoumanim meagmn” (0606LeHO NoHsATNE) cnepBa
ha ce pasbupar yeb6canToBe, HaYasiHU CTPaHULM U
npunoxeHus, kouto ce ¢okycmpaTr Bbpxy
KOMYHVKauusaTa, B3aMOAENCTBMETO B paMKuTe
Ha [pynata, cnogensHeTo Ha CbAabpXaHue U
CbTPYAHMNYECTBOTO.

Korato ce wu3nonseat OTroBOPHO, coUManHuUTe
Meaun npenocTaBaT epekTMBEeH VMHCTPYMEHT 3a
nonynsipusmpaHe Ha baHkaTa u 3a cnogensiHe Ha
HOBVHU U uHpopmauusa 3a baHkata u HelHuTe
NpOAYKTW U YCITYT .

Llenta Ha OCHOBHUTE NpUHUMNK € aa onpepenst
M3NCKBaHUATa 3a W3MNon3BaHe Ha CoOGCTBeHUTE
coumanHn megmnHn nnatpopmu Ha banka ACK n
[a ynecHu npo3payHaTa, eguHHa u cbobpaseHa ¢
6paHpa KomyHukauus Ha baHkata. OcHOBHuTe
NPUHUMNM €A NPUIOXKMMU 33 MEHUOXbPU W
cnyxutenn Ha baHkata, KOWUTO KOHTponupar
OTroBapsT 3a YynpaBfeHneTo Ha oduumanHute
nnatdopmu 3a coumanHn meaum Ha baHkata nnm
obdvumanHo npepcrasnaeat baHka JACK B
coumnanHute meanu.

B ponbnHeHne, OCHOBHUTE MpUHUMNW UMaT 3a
uen paa p[agar Hacoku Ha  ciyxutenute 3a
M3MNoJs3BaHe Ha CanlToBe 3a CouuanHu Meauw,
He3aBUCUMO Aanu 3a NpogecroHanHN U NINYHN
Leny, Kato 3awuTaBa penyTtaumsita KakTto Ha
cnyxuTens, Taka u Ha baHkarta, 6paHpa Ha baHka
OTM v banka OCK.

OCHOBHUTE MpUHUMNM NPEefOCTaBAT HACOKW Ha
BCUMYKU cnyxutenn Ha lpynarta Ha banka [ICK 3a
€TUYHOTO W3MOJI3BaHE Ha coumanHuTe meann c
Len 3awmTa Ha penytaumsaTa Ha cyxutenute u
6paHpa Ha banka [CK. MNpaBunara, oTHacawm ce

DSK Bank AD (‘the ‘Bank’) encourages the
organisations, managers and employees of DSK
Banking Group to use social media actively in
order to promote the Bank’s local, national and
international reputation and to communicate
with existing and future clients, employees and
other key players. Social media is a collective
term for websites, home pages and applications
that focus on communication, community-based
interaction, content sharing and collaboration.

When used responsibly, social media sites
provide an effective tool to promote the Bank
and to share news and information about the
Bank and its services.

The purpose of the General principles is to define
the requirements for using DSK Bank's own
social media platforms and to facilitate DSK
Bank's transparent, uniform and brand-conform
communication. The General principles are
applicable to DSK Bank's managers and
employees who are in charge of oversee
managementing of DSK Bank’s official social
media platforms or officially represent DSK Bank
in social media.

In addition, the General principles are intended
to give guidelines to employees for the use of
social media sites whether for professional or
private purposes, whereby it protects the
reputation of both the employee and the Bank,
and both the OTP and DSK brands.

The General principles provide guidance to all
employees of DSK Banking Group for the ethical
use of social media in order to protect the
reputation of the employees and the Bank and
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0O Heuyse noBedeHWe B COUMVANHUTE Meauu,
obxBaLuar KaKTO NNYHara, Taka 7]
npodecnoHanHata KoMyHukauus. Hacroswmre
OCHOBHM  nNpuHUMNM  JaBaT  HAcoOKM  3a
Tb/IKYBAHETO M MNPaAKTUYECKOTO W3MO0JI3BaHE Ha
pa3snopen6ute, 3anoxeHn B ETMYHMA Kopekc Ha
banka [CK.

the DSK brand itself. Rules pertaining to one’s
behaviour in social media cover both personal
and professional communication. These General
principles provide guidance for the interpretation
and practical use of the principles set out in DSK
Bank ‘s Code of Ethics.

2. MpyvHUMNM Ha KOMyHMKaumuaTa Ha baHkarta B
couuasiHuTe megumn

2. Principles of the Bank's social media
communication

2.1. EAMHHO TpeTupaHe Ha nnatpopmute 3a
couuanHn megum, n3non3sBaHm ot banka [1CK

2.1. Uniform treatment of the social media
platforms used by DSK Bank

banHka [ACK ce crpemu pa ycTaHOBM eguviHHA
KOMYHMKauma B coumanHure MeaunHU
nnatpopmn. be3 opobpeHuve, cnyxutenute He
Morar fa ce perucrpupar ot umeto Ha banka [ICK
M He moraTt pa cb3pgasaT npodun oT MMeTo Ha
baHkata wAM HAKOe OT HenHUTe [ObLUEPHU
OpYyXecTBa WM BbTPELLUHM  OpPraHU3auNOHHU
3BeHa B KOfiTO 1 Aa e nnatdopma 3a coumanHu
meauu.

baHkata rapaHTMpa, 4Ye HelHUTE COGCTBEHU
coumanHn Meaun ca BUHArM akTyanHu, KaTo
pPedoBHO akTyanu3vpa CbabpXaHueto nm (noHe
BeOHbX CEAMWYHO), HemnpekbcHaTO Mopaepvpa
KOMeHTapuTe 1  npefocTaBs  HaBpPeMeHHU
OTrOBOPU Ha BbMPOCU M KOMEHTapW.

LsnoTto cbabpxaHue, NybnvkyBaHO B KOSITO U Aa
e coumanHa meguinHa nnatdopma Ha banka [CK,
ce cuMTa 3a WHTenekTyariHa CO6CTBEHOCT Ha
baHkara.

DSK Bank strives to establish uniform
communication on the Bank's social media
platforms. Without the approval, DSK Bank
employees may not register on behalf of DSK
Bank and may not create a profile on behalf of
DSK Bank or any of its Subsidiaries or internal
organisational units on any social media
platform.

DSK Bank ensures that its own social media sites
are constantly up to date by updating the
contents regularly, by continuously moderating
comments and by providing timely replies to
questions.

All contents published on any social media
platform of DSK Bank are considered the
intellectual property of DSK Bank.

2.2. OCHOBHM W3UCKBAHMA KbM COOCTBEHOTO
cbAbpXaHue Ha baHkaTa

2.2. Fundamental requirements of DSK Bank’s
own contents

Mpn nybnukyBaHETO Ha KakBOTO M pa e
CbAbpXaHVe Ha CBOUTe caMToBe B couuanHuTe
megun, banka [ACK BuHarm B3ema npensup,
ny6nnYHUS XapakTep U CbLUECTBYBAHETO Ha
KOMeHTapuTe 3a Ob/bl Neprog, OT Bpeme.

baHkata ce cTpemn pa yyactBa B 4YeCTHa W
npo3payHa KOMYHUKaLUS; CbAbpXaHNETO BUHaru

In publishing any content on its social media
sites, DSK Bank always considers the public
nature and long-term lifecycle of the comments.

DSK Bank strives to engage in fair, honest and
transparent communication; the contents always




ha e B cvortBeTcTBMe ¢ ETMyHMA kopekc, na He
HapyllaBa npaBaTa Ha JIMYHOCTTA, TbproBckaTa
unun 6aHKoBaTa TaliHa U TaliHaTa Ha ¢pUHaHCOBUTE
WHCTPYMEHTW U [a He NpeACTaB/isBa NoNMTNYeCKn
n39BMEeHNSA.

B cboTBeTCTBME C NpUIOXMMUTE Mpouenypu,
YnpasneHue ,HopmatmBHO CcboTBeTCTBME"” Ha
baHka [ CK npoBepsBa BCAKO CbAbpKaHUE, KOETO
npeacraBnsBa TbproBcka  KOMyHuKauus  3a
CbOTBETCTBME CbC 3aluMTa Ha noTpebutenure.

CbabpxaHueTo Ha nybnvkauuute BUHArM e B
CcboTBETCTBME ¢ OpaHpa Ha banka OCK un ¢
Hacokute 3a cbabpxaHue Ha banka OTI,
M3roTBEHM 3a Le/InTe Ha AeNHOCTTa B colanHuTe
mMeaun.

comply with the Code of Ethics, they do not
violate personality rights or business secrets and
banking secrecy, and do not constitute political
statements.

In accordance with the relevant procedures, the
Compliance Directorate of DSK Bank reviews the
consumer protection compliance of any content
that constitutes commercial communication.

The content of the posts is always aligned with
the brand of DSK Bank, logos and brand
elements displayed on the social media platform
comply with the Bank's Corporate Identity
Manual, and all contents are legitimate.

2.3. Pepn, 3a n3gaBneHus

2.3. Statement order

N3aBneHns ot nmeto Ha banka [ICK morart ga ce
NpaBsAT CamMoO OT YMb/IHOMOLLLEHWN CITYXXUTENN.

HoBuH®, cBbp3aHn ¢ banka OCK morat pa ce
Crnojensit U OT C/YXUTeNW, HO camo cref, Kato
HOBUWHaTa e KayeHa B oduumanHata nnarpopma
3a couvanHun MeguvM WM e nybnukyBaHa
uHdopmauma no Tematra OT M3Mb/HUTENHOTO
PbKoOBOACTBO.

B Kpv3ncHU cnTyaumm unu B cilyvam Ha cMcTeMeH
npobnem, cBbp3aH C AeriHocTTa Ha lpynaTta Ha
banka [ACK, Ha Bcuukn cnyxuntenn Ha lpynaTta e
3abpaHeHOo Ja NpaBaT KakBUTO 1 [a € U3SBJIEHUS,
BK/IIOYMTENHO [a OTroBapAT HAa 3anuTBaHus,
NoJly4eHU B COLMANHUTE Meanun.

Declarations on behalf of DSK Bank may only be
issued by authorised employees.

DSK Bank's news may also be shared by
employees but only after the communication on
the official social media platform or publication
of any executive communication.

In crisis situations or in the event of a systemic
problem involving the activity of DSK Group, all
employees of DSK Group are barred from making
any statements, including responding to
inquiries received on social media.

2.4. YnpasneHue n MmoaepupaHe Ha coumanHure
MepauiiHm nnatpopmm Ha banka [1CK

2.4. Managing and moderating the social
media platforms of DSK Bank

Tesan OCHOBHM npuvHUMNKM, NYy6AVKYBaHW BbHB
Facebook npoduna Ha baHkaTa, ca npunoxmmm 3a
BCUYKN MOCETUTENN Ha COLMANTHUTE MPEXU Ha
BbaHkara u 3a BcvukM notpebutenu.

KomeHTapu, nybnvkyBaHu B canToBe 3a CoLManHu
Megun ce MOHUTOpUpAT HEMpeKbCcHATo, 3a Aa ce
rapaHTupa, 4e HUTO eauH OT NOTeHUWManHo
Bb3HMKBaLMTe NpobsieMn He OCTaBa HepeLleH.
Korato B coumanHute mpexu Ha banka OCK ce
nybnvkyBaT  KOHKPETHW  OfJlakBaHuUs W
HeraTMBHU KOMEHTapy, CNyXuUTtenute ce CTpemsar

The General principles posted on DSK Bank’s
Facebook profile are is applicable to all visitors of
DSK Bank'’s social media sites and are mandatory
for all users.

Delegated colleagues of DSK Bank monitor the
comments posted on social media sites
continuously to make certain that none of the
potentially arising problems remains unresolved.
When specific complaints or negative comments
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Ja npepapart Bbrpoca Ha KOMMNETEHTEH CIYXUTEN
1 [a OTrOBOPSAT B pa3yMeH CPOK.

CbabpxaHuerto Ha NNYHU CbobLLeHNS,
ny6svKyBaHu B cariTOBeTe 3a couyarniHi Meaum Ha
banka [CK ce cunta 3a uHdpopmauus, cnoaeneHa
oT umeto Ha baHkata u 3artoBa cnegBa pa
OTroBapAT Ha U3UCKBAHWATA, MOCOYEHU B ETYHIMA
KOOEKC, KakTo MO OTHOLLEHVe Ha ¢popmaTa, Taka u
No OTHOLLEHME Ha TOoHa.

are posted on the social media sites of DSK Bank,
the delegated employees strive to pass the issue
to a competent expert and to respond within a
reasonable time limit.

The contents of direct messages sent on the
social media sites of DSK Bank are considered
information disclosed on behalf of DSK Bank;
they comply with the requirements set out in the
Code of Ethics both in terms of form and tone.

2.5. TbproBcka KOMyHMKaLUs Ha NapTHbOpUTe

2.5. Commercial communication of
intermediaries

baHka [JCK o6pbLua cneunanHo BHUMaHMe, 3a Aa
OCUTypU, Ye NapTHbOPUTE U3BbPLUBALLU YCITYT OT
nmeTo Ha baHkara, cna3sat OCHOBHUTE MPUHLNMN
3a 3aluMTa Ha noTpebuTtenuTe n pasnopendbute Ha
ETnyHua kopgekc Ha baHkata, no OTHOLUEHME Ha
BCUYKN MAPKETUMHIOBM Martepuany, CBbp3aHu ¢
npoayktm n ycnyrm Ha pynata Ha baHka ACK,
BK/IIOYUTENHO CbAbpXaHWeTo B coumanHute
mMeaun.

DSK Bank pays special attention to ensuring that
the partners intermediating its services fully
comply with consumer protection rules and the
provisions of DSK Bank’s Code of Ethics in the
case of all marketing materials related to the
products and services of DSK Banking Group,
including social media contents.

2.6. NapTHbopcTBa

2.6. Partnerships

Mo cbwusa HayvH, B Cnyyarl Ha NapTHbOPCTBA,
cb3pgageHn 3a TbproBckn uenu, banka [OCK
ob6pbLua crneunanHo BHMMaHWE Ha npuaraHeTo
Ha OCHOBHMTE MNpUHUMNX 3a@ 3awmMra Ha
notpebutenute u pasnopendute Ha ETnyHus
koaekc Ha baHka [1CK. baHkaTta nsmncksa ot cBoute
napTHbOpPX  Ja nocoyat Mnpo3payHo, e
ny6/1MKyBaHETO Ha CbAbpXXaHMNETO € NoAKpeneHo
ot baHkata, n pa npepocTaBAT NpoO3payHa,
KOpeKTHa 1 HagexpHa wuHdopmaums 3a
npoaykTute u ycnyrurte Ha baHkara.

baHkaTa nNoOCTOsAHHO cnegu mn3gBUTE Ha CBoUTe
TbproBCKku NapTHbOPY B coumanHnTe megmu, 3a aa
npoBepu panu cnassaTt MpUHUUNUTE Ha 4YecTHa
TbProBCcka KOMyHMKauusi M pasnopenbute Ha
ETnyHua kopekc Ha baHkara.

Likewise, in the case of its partnerships
established for commercial purposes, DSK Bank
pays special attention to enforcing DSK Bank
General principles for consumer protection
compliance and the provisions of DSK Bank’s
Code of Ethics. DSK Bank requires its cooperating
partners to transparently indicate that the
publication of the content was supported by DSK
Bank, and to present an accurate, fair, and
credible view of the products and services of DSK
Bank.

DSK Bank monitors the social media
appearances of its cooperating partners
continuously to verify that they comply with the
principles of fair commercial communication and
the provisions of DSK Bank’s Code of Ethics and
these principles.

3. YKa3aHusa 3a U3MNOJI3BAHETO HAa COLMANIHUTE
Meaun oT CayXutenure

3. Guidelines on the use of social media by
employees

3.1. Pa3pensiHe Ha NUYHU N npodecmoHanHn
MHeHus1

3.1. Separation of personal and professional
opinions




Cnyxutenute moraT no CBOe YCMOTpeHue pfa
nocoyat paboTHOTO CM MACTO W 3aemaHara
nosuums B Nnpopunnte cu B COLMANHUTE MPEXMU.
Ako pewuat ga HanpasaTt ToBa, baHka [ CK oyakBa
OT Cciayxkutenute <v f[a rapaHtapart, ue
nHpopmausaTa € B/HarM ToyHa U akTyasnHa. AKo
NYHUAT npodun Ha cnyxutens BkoyBa baHka
OCK wmnn pbuiepHo gpyxectBo oT [pynata Ha
banka ACK, cnyxutenat e pnbxeH pa 6bae
0CcO6EHO BHMMaTeNneH MO OTHOWEHWEe Ha
CbbpXaHVETO: BCSIKO NNYHO MHEHWe,
ny6nukKauus NN KOMEHTap Ha CIyXutens Moxe
[a OKaxe BNMsiHME BbpXy penytauusita Ha baHka
AOCK.

baHka ACK oyakBa OT cBouTe CNyXutenu pa
M3MoJ3BaT MbpBO NULE €OUHCTBEHO YNC/IO BbB
BCUYKM KOMEHTapW, HarpasBeHW B couManHute
mMeaumuy, Kato no TOo3M HavyuMH nokasBaT, u4e
n3pasfBart SIMYHOTO CN MHEHME.

Employees may, at their discretion, indicate their
workplace and their job in their social media
profiles. If they decide to do so, however, DSK
Bank expects its employees to ensure that the
information is always accurate and up to date. If
the employee’s personal profile includes DSK
Bank or any other member of the DSK Banking
Group, he or she is required to exercise special
caution in respect of the contents: even the
employee’s private opinion, post or comment
may have an impact on the reputation of DSK
Bank.

DSK Bank expects its employees to use first
person singular in any comments made in social
media, thereby indicating that they are
expressing their personal opinion.

3.2. bbaete OTKpUTU U YYTUBW, M3rpaxpante
conupHu nNpo¢deCcUoHaNHN OTHOLLIEHUS

3.2. Be open and polite, build solid
professional relationships

OTHOCHO ny6nukauMu B coumanHUTe Meouwn,
CbAbpXaHVe 1 MHeHus OT npodecroHaneH
xapaktep, baHka [OCK npernopbuyBa Ha BCUYKU
cyxutenu pa B3emaTr npeasup  criegHuTe
acnekTn:

e [pupbpxante ce KbM cobCTBEHaTa
npodecnoHanHa obnact u nuweTe camo
no Temu, ¢ KOUTo cTe Jobpe 3ano3HaTu

e [locouete M3TOYHULUTE w 7]
nposepsiBanTe NOBTOPHO BCsIKa
nHopmaums, npean aa g nyénukysarte

e bbpere 4ecTHW; HMKOra He nMpaBeTe
noagexpgaluy nnv HeBepHU TBbpAEeHUS 3a
JEenHoCTTa UM NocTxXeHusTa cn B baHka
OCK

e AKo CTe crpewumnu, He3abaBHO nonpaseTe
rpewukaTta 1 nocoyete ICHO KopekuusTa

e bbpete yutmBY; yBaxaBanTe OGuBLINTE U
HacTosiLuuTe Cun Konerun, pabotopatens cu,
KakTO M NapTHbOpUTE U KOHKYPEHTUTE Ha
banka OCK.

Mo oTHOLIeHMe Ha HOBUHM WM CbAbpXaHue,
oTHacawwm ce po banka ACK wvnu apyr yneH Ha
lpynata Ha banka [CK, baHkata wu3suckea ot
CyXUTEeNMTe C1  Ja  ce  Bb3gbpxar  oT

In relation to social media posts, contents, and
opinions of a professional nature, DSK Bank
recommends that all employees consider the
following aspects:

e Stick to your own professional area and
write only about topics that you know
well.

e Specify your sources and double-check
any information before posting it.

e Be honest; never make misleading or
untrue statements about your activities or
achievements at DSK Bank.

e If you were mistaken, correct the mistake
immediately and indicate the correction
clearly.

e Be polite; respect your former and current
co-workers, your employer, as well as the
partners and competitors of DSK Bank.

In respect of news or contents pertaining to DSK
Bank or any other member of DSK Banking
Group, DSK Bank requires its employees to
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ny6nvkyBaHe Ha noBepuTesiHa 6u3Hec
nHdopmaums, npean opruManHOTO CbobLLEeHNE
unm n3siBfieHne oT M3nbnHUTENHOTO
PbkoBopacTBo Ha baHkarta ga 6bae onoBecTeHo.

KoraTo cnopensate nybnvkaums Ha gpyr Ciy>XuTesn
Ha banka [OCK, o6pbliaite BHUMMaHME Ha
3a4NTaHeTO Ha VHTeseKkTyasiHaTta CoOO6CTBEHOCT U1
TOYHO MOCOYBAHE Ha N3TOYHMKA.

refrain  from posting confidential
information before the official

business
or executive

communication of DSK Bank is released.

When sharing the post of another DSK Bank

employee,

take special care to respect

intellectual property and to indicate the source
precisely.

3.3. bbaetre otroBopHu — cna3Bante EtnunHus
KoJ.eKc

3.3. Be responsible — Comply with the Code of

Ethics

Mo Bpeme Ha u3sBUTE CU B couManHUTe Meauw,
cnyxutenute Ha banka [OCK TtpsbBa pa ce
Bb3bpXaT OT BCSKakBa KOMYHWUKaUWS, KOSITO
MOXe Ja HaBpeau Ha penytauusaTa Ha baHkara.
Jopu npy nuyHa KOMyHMKauusi B couuanHute
meauu, baHkata oyakBa cnyxutenute cum aga ce
ObpXaTt Mo HauuH, nogobasall, 1 OTroBapsLl, Ha
eTuyHuTe cTaHpapt Ha baHkata, ocobeHo ako
TAXHATa NYHOCT UNN OENHOCTTa UM MOXe [Aa
6be cBbp3aHa Mo HsKakbB HauuH ¢ baHkata nnu
MOXe [Oa ro Hanpasu ga v3rnexpja Taka, cskalu
OencrTeat unn u3passfsBar MHeHMe OT MMETO Ha
baHkara.

OCHOBHO, MO OTHOLLUEHME Ha BCSAKa [ENHOCT B
counanHute Mmegumn, banka [JCK o6pbuia
BHVMAHNETO Ha CBOUTE CNYXUTENN KbM CliefHuTe
M31CKBaHWA, 3a5ierHanu B ETMyHmua koaekc:

e YBaxaBalTe PpenurMosHUTe BspBaHUS,
HaUMOHaNHNUsA U  €eTHMYECKU MpOoU3Xos,
ceKcyasiHaTa OpueHTauus, NoIMTUYECKNTE
n ¢punocodpckmTe Bb3rNeamn Ha opyrure

e Bb3abpxaiiTe ce OT pacucTka ped uiv pey
Ha oOMpasa WM CrnojensHe  Ha
CbAbpXaHne, HaCoYeHO KbM noabyxaaHe
Ha pacu3bM WM OMpasa, Kakto 1 OT
nyonvkyBaHe Ha HE3aKOHHW MaTepvanu
NV MaTepuanu, KOUTO HacbpyaBaT apyru
[la y4yacTBaT B He3aKOHHU OEeHOCTY

e B coumanHute Meaum ce Bb3gbpxanTe oT
BY/ITapHY, YHU3UTENTHY, KJIEBETHUYECKU
WNM  OCKBEpHSIBalLM U3pasn U  He
nyonukyBante ¢anwme 3BYKOB WK
BUA,E03an1c, KOUTO MOXe @ HaBpeau Ha
penytaumsita Ha pgpyrute. OCBeH TOBa
n3oareanTe BCUYKU 06ugHn unm
NpekasieHo JNMYHU KOMeHTapu. Mmaiite
npeaBua, 4Ye eaVH KOMEHTap MOXe [ha

During their appearances in social media, our

employees

should refrain  from any

communication that may be detrimental to the
Bank’s reputation. Even when communicating in
social media as a private individual, the Bank
expects its employees to behave in a manner
befitting and conforming to the Bank’s ethical
standards, especially if their person or their
activity may be connected to the Bank in any way
or may make it appear as though they act or
express an opinion on behalf of the Bank.

Accordingly, in respect of any activity in social
media, DSK Bank wishes to call the attention of
its employees to the following requirements laid
down in the Code of Ethics:

Respect the religious beliefs, national and
ethnic origin, sexual orientation, political
and philosophical views of others.
Refrain from racist or hate speech or the
sharing of contents suitable to incite
racism or hatred, and from the
publication of unlawful materials or
materials that encourage others to
engage in unlawful activities.

In social media refrain from wvulgar,
degrading, defaming, slandering or
desecrating expressions, and do not
publish a false sound or video recording
that is suitable to harm the reputation of
others. Moreover, avoid all hurtful or
overly personal comments. Be aware that
a comment may be perceived as
acceptable or even funny by some and
hurtful by others.




6bae Bb3NpMeT KaTo NpUemMnB Nnm gopu
3ab6aBeH OT HIKOW U HapaHsBaLll, OT Apyru

e OcBeH TOBa Ce Bb3gbpxamte OT
n3rnon3sBaHeTo Ha mmeto Ha baHka [CK ¢
uen nonynspusvpaHe unu nogkpena Ha
NpoAyKT, npo6nem, penurnosHo
yb6expaeHue, nonuTmnyecka napTus,
KaHOMAAT U T.H.

e In addition, refrain from using the name
of DSK Bank in order to promote or
advocate any product, issue, religious
belief, political party, candidate, etc.

3.4. 3awureTte noBeputesniHata nHpopmaumsa m
no6para penytauus Ha baHkara

3.4. Protect the Bank’s confidential information
and good reputation

OcHOBHa 3ajiaya Ha cyxutenute Ha baHkara e
BUHAru a ce cbobpassBar ¢ 613HeC MHTepecuTe 1
penytaumsaTta Ha baHkata. B Tasu Bpb3ka, Te He
moraT pga nybnukyBaT Mo BpemMe  Ha
npodecnoHanHn UM  NIMYHU  KOMYHVKaLun
CbAbpXXaHNeTo, N36pOeHO No-Jory:

e baHkoBa TallHa (dakTtute n
obcroaTencreara, 3acarawm
HaJIMYHOCTUTE 1 OnepaunmnTe rno CMeTKUTe
1 B/TIOrOBETE Ha K/IMEeHTUTE Ha 6aHKaTa) U
TallHa Ha GVMHAHCOBUTE MHCTPYMEHTU;

e TbproBcka TallHa, KOETO O3HayaBa
BCAKAKBa TbproBcka KOMYHUKALWSA, HOY-
Xay U TeXHosorM4yHa nHdopmaums, KoaTo
OTroBapsi €OHOBPEMEHHO Ha ClegHuTe
V3UCKBAHUSA:

o TnpeacTaBfsiBa TallHa MO TakbB
HAaYMH, Ye Karto usI0 WM B
TOYHaTa CM  KOHUrypauus wu
CbBKYMHOCT OT €J/IEMEHTU He e

obLon3BecTHa unu
NlecHoOoCTbNMHA 3a JmMua  oT
cpepurte, KOUTO ob6uyariHo
n3nonseart TaKbB BUA,
nHdopmauus;

O MMa TbproBcKa CTOMHOCT, nopagu
TarHWA CN XapakTep;

O NO OTHOWEHMEe Ha Hed ca
npegnpuetn MepKUN 3a
3ana3BaHeTo 1 B TalHa, OT JINLLETO,
KOETO MMa  KOHTpPO/N  Bbpxy
nHdopmauusTa;

e HenuueH3npaHo CbAbpXKaHue,

HapyllaBawo aBTOPCKM npaBa wnu

WHTeneKTyanHa cob6CcTBeHOCT;

e JINYHW JaHHW, CbabpXaHVe, HapyLlaBaLLo
npasa, CBbp3aHu C JIMYHOCTTA
(noBepuTenHa, 3amUTeHa nnu

It is a key task of the Bank's employees to
continuously keep in mind the Bank’s business
interests and reputation. Accordingly, they may
not publish, either during professional or
personal communications, the contents listed
below:

e Bank secrecy (the facts and
circumstances concerning balances and
operations on accounts and deposits
held by clients of the bank) and
securities secrets;

e Business/trade secret which means any
commercial communication, know-how
and technological information which
meets all of the following requirements:

o itis asecretin such a way that, in
general or in its exact
configuration and set of
elements, it is not generally
known or readily available to
persons in the business area who
normally use such information;

o it has commercial value because
of its secret nature;

o it has been taken measures to
keep it secret, by the person
having  control  over the
information

e Unlicensed contents violating copyrights
or intellectual property;

e Personal data, contents violating rights
relating to personality (confidential,
protected or contradictory information
on the Bank, information of a private




npotuBopeunBa nidpopmauus 3a baHkara,
nHpopmaums OT yacTeH XxapakTep 3a
knueHTn Ha BaHkaTta unu Hactoswm mnm
OVBLUW CNYXUTENN U MEHUO)KbPW).

nature on the Bank’s clients, or current or
former employees and managers).

3.5. KoraTto ce cbmHsBaTe, nuTamnre!

3.5. When in doubt, ask!

Bcnukm ny6nvkaumu n CbAbpXaHue,
ny6nyKyBaHn B couuanHUTe Meauu, moraTt pa
6baaT  CbXpaHeHW, pasnpoCTpaHsBaHW  Unu
3anaseHn KaTo eKpaHHa CHMMKa WM BbB BCEKU
apyr ¢dopmat, He3aBMCMMO OT HacTporkuTe 3a
3alMTa Ha JaHHUTE, U3MON3BaHM OT COBCTBEHMKA
Ha npodwuna.

3a pa 3awmTn cBosTa penytaums u 6GusHec
uvHTepecy, banka OCK moxe pa cnegn BCSKO
cbabpXaHve u uHdopMaums B coumanHUTe
Mpexu, nybnvkyBaHW OT CAyXuUTenute Ha
baHkara.

HapywaBaHeto Ha ETnuyHmMs kopgekc npwu
n3non3eaHe Ha nniatdopmu 3a coumanHy Megmu
MOXe [a JoBede A0 nocieauuy no TpyaoBOTO
unm HakKa3aTesIHoTo 3aKOHO,aTesNCTBO.
CnopensiHeTo Ha CbAbpXaHue Npu U3Mnos3BaHe
Ha couuanHuTe Meguy, KOeTO 3acTpallaBa
penytaumsta Ha baHkata wnu curypHoctta Ha
HelHUTe OM3HeC onepauuy, WM HapyLlaBa
€TUYHUTE MPUHUUNU W/WNN € HE3aKOHHO WIn
HapywiaBa pasnopenbute unu MNOMAUTUKATE Ha
baHkaTa, moxe ga goBefne OO AVCUMIIIMHAPHU
LOencTBus.

All posts and contents published in social media
can be retrieved, disseminated or preserved
either as a screenshot or in any other format
irrespective of the data protection settings used
by the owner of the profile.

To protect its reputation and business interests,
DSK Bank may monitor any social media content
and information posted by the employees of DSK
Bank.

The violation of the Code of Ethics during the use
of social media platforms may result in
consequences under labour law or criminal law.
Any content during the use of social media that
jeopardises DSK Bank's reputation or the security
of its business operations or infringes on the
ethical principles and/or is unlawful or violates
the Bank’s regulations or policies may result in
disciplinary action.




